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MODEL CAMP LAW DRAFTED 


ee 
Florida, I’m Back 
Royal Gives a Party 
Some More Expansions 
New Babies Aborning 
——_>———_- 
by 


Sack Weed 


GARASOTA CAN well be named 
Trailer Haven, judging from 
the way trailers were packed into 
the municipal park during the 
TCT convention last month. It 
was the first time your reporter 
had ever seen over 1,000 house 
trailers parked on one lot, and I 
certainly would have liked to 
have had one or two editors I 
know down there with me (my 
right honorable Chief Chris for 
one) and let them see what 1,682 
mobile houses in one parking spot 
looked like. Sixteen hundred 
automobiles parked in one spot 
would have given rise to a whole 
whale of a lot of enthusiasm even 
to an admitted skeptic like him 
back in 1910. 


* * * 


BOTH SARASOTA newspapers 
ran a feature which was of con- 
siderable interest during the TCT 
convention. The Tribune had its 
“Tent and Trailer Topics” and 
the Herald its “Tourist Topics,” 
in which columns were listed each 
day the activities of the tourists 
and their comings and goings. 
You read that J. C. Tinkham and 
wife, of Lansing, Mich., and J. B. 
Rogers, with a party of four from 
Havelock, Ont., arrived with 20 
to 30 others the day before, and 
the camp addresses of all were 
given. To tourists with friends on 
the road, these columns were like 
a hotel register. 

s ¢ # 


THE MIAMI HERALD is proud 
of its city’s trailer accommodations 
and I wish to tip my hat to Earl 
Thomas, automotive department, 
and L. C. McAskill, advertising 
director, for taking me in hand 
and showing me the finest group 
of trailer parks I ever saw. These 
boys are trailer-minded, and I 
wouldn’t be at all surprised if 
they made the industry realize it 
before another year rolls around. 


ROBINSON OF AEROCAR, at 
Coral Gables, is the guiding brass 
hat of the Rolls Royce of trailer- 
dom. I was quite surprised to 
have even he admit that the time 
had come when trailers must be 
sold through dealers, when I 
visited his beautiful little plant in 
the tiled roof surburb of Miami. 


* * * 


BACK ON THE PRODUCTION 
FRONT after two weeks in the 
land of tourists and ’gators (where 
they kept me so busy I didn’t 
even have time to go fishing), 
I had the pleasure of attending 
the first dealer get-together of 
the Royal sales crew. Ray Spencer 
and Otto Harloff proved them- 
selves genial hosts, ably seconded 
by Chicago Smith, of Firestone 
Tire. Two new models, with their 
characteristic furniture influenced 


(Continued on page 4, Col, 3) 





|Coach Manufacturers’ Assn. during | 


SARASOTA’S MUNICIPAL TRAILER PARK held more trailers during this year’s Tin Can Tourist 
Convention than were ever on one lot before at one time, according to trailer men attending the 


convention. 


High point of trailers on the lot was 1,682, compared to 980 in 1936. 


This picture was 


taken before the bulk of the trailers arrived. By mid-week the space in the foreground, as well as 


every open spot in the entire park, 


was entirely filled. 


The show lot is not shown. 


Sarasota Crowd Doubles 


TCT Convention 
Is Set for Mexico 
City Next Year 


By JACK WEED 


SARASOTA, Fla.—Sarasota has 
lost its major winter convention 
for 1938. By a slim margin the 
tin can tourists have voted to go 
to Mexico City next winter. Kesh- 
ena, Wis., won the 1937 summer 
meeting over Akron, O., Grand 
Rapids and Muskegon, Mich. 

Dissatisfaction with facilities of 
the Sarasota trailer park for the 
second successive season, caused 
the swing to Mexico. Last year 
Sarasota’s mayor promised offi- 
cials of the TCT that the city 
would provide ample toilets, water 
and electric connections. But the 
city fathers never dreamed that 
the trailer attendance would jump 
from 980 units to 1,682 trailers 
that were parked on the lot this 
year. 

An interesting sidelight on the 
TCT voting this year was expressed 
by Dick Falley reporting the 

(Continued on page 6, Col. 1) 





Six More Trailer 
Makers Added To 
Roster of TCMA 


PEORIA, Il.—The following six 
trailer manufacturers have been 
added to the roster of the Trailer 


the past month: 

Alma Trailer Co., Alma, Mich.; 
Bender Body Co., Cleveland; 
Ozark Trailer Co., West Helena, 
Ark.; The Trailcar Co., Atlanta; 
Trotwood Trailers, Inc., Trotwood, 
O.; and Royal-Wilhelm Co., Stur- 
gis, Mich. 





| Sarasota, 


o—_—_—_—_ucwu«- 





Miami is Setting Pace 


| In Model Trailer Parks 





MIAMI, Fla.—With 3,500 tour- 
iste now living in its parks, ac- 
cording to a check recently made 
by the zoning department of this 
city under the direction of Frank 
F. Stearn, Miami, presents to the 
trailer coach industry an interest- 
ing example of what can be done 
when the proper type of parking 
spots are available and main- 
tained under the proper super- 
vision. 

Every trailer coach manufac- 
turer and dealer realizes that to 
a great extent the future of the 
house trailer depends upon the 
rapidity with which trailer parks 
are built and put in operation. No 
self-respecting person desires to 
live behind a filling station, nor 
do many wish to park in vacant 
lots. 

The average house trailer buyer 
wants to live in a convenient, 
well-equipped and properly-main- 
tained park. He wants electric 
service, water, sanitation, as much 
as possible in the way of beauti- 
ful surroundings and service. His 
former mode of living has made 
him accustomed to this type of 
life. 

Many of the park owners in and 
around Miami are giving their 
trailer tourist tenants just this. 
They are setting an example of 
what must be done in every major 
city in the United States. The 
camps at Tampa, Bradenton, 
Clearwater and Fort 
Myers are showing the way for 
the small towns and villages. 

The Miami zoning commission’s 
check-up showed that there were 
13 trailer camps within the city 
limits, all privately-qwned and 





operated. In Dade county, im- 
mediately surrounding the city, 
there are at least as many if not 
more camps serving people who 
shop and play in the city. 

In fact, Ollie Trouts trailer 
camp, considered by many to be 
the finest trailer camp in Amer- 
ica, is located outside of the city 
limits on Biscayne Blvd. This 
camp, which is noted for having 
four palms and a hibiscus bush 
on every trailer lot, has been 
doing a business this year com- 
parable with many of the down- 
town winter resort hotels. The 
camp has provisions for 350 trail- 
ers at one time and has averaged, 


(Continued « on t Page 8, Col. 1) 
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Hotel Men Offer 
Safety, Sanitary 
Rules for Parks 


Proposed Regulations Are 
In Line With Views Of 
Trailer Makers 


NEW YORK. — Designed 
to obtain effective trailer 
camp legislation, a model 
bill has been prepared and 
distributed t o legislative 
committees by the American Hotel 
Assn., through Frank A, K. Bo- 
land, its general counsel. 

The model law, based on a 
thorough study of all regulations 
proposed or enacted on trailer 
camps, calls for licensing of the 
parks; approval of the sites by 
health officers; strict regulations 
for cleanliness, fire protection, 
sanitation, water, etc. Penalties 
for violations of the statute would 
be revocation of licenses, after a 
hearing. 

Following are sections of the 
model legislation: 

l “Definitions. The term ‘trailer’ 
shall mean any vehicle which 


|affords private transportation 


upon a public highway and which 
is adapted to use for living quart- 


| ers. 


“The term ‘trailer camp’ shall 
mean any place where two or 
more trailers are located or any 
premises designed or intended for 
the purpose of supplying to the 
public a location for a trailer. 


“Unit definition. The term ‘unit’ 
shall mean a section of ground in 
any trailer camp used, or de- 
signed for use, as a location for 
a single trailer. 


2 ‘It shall be unlawful for any 
corporation, association or 
person to establish or maintain 
upon any property a trailer camp 
unless there exists a valid permit 
therefor granted and existing in 
compliance with the provisions of 
this act. Application for such per- 
mit shall be in form and contain 


__ (Continued on Page 10, Col. 1) 


on Adds to 


Working Ca pital; New Model 


NEW YORK.—Definite steps in | 


the program to add $613,000 to the | 


working capital of Covered Wagon 
Co. of Mt. Clemens are underway 
here. The registration statement 
of the company filed with the 
security and exchange commission 
in Washington became effective 
Mar. 5. 

Under the plan 30,000 shares of 
$1.50 convertible Class “A” is of- 
fered at $25. The shares were 
quoted Mar. 8, on the Over-the- 
Counter market at 25 bid and 25% 
asked. Shares are offered as spec- 
ulation by Granberry & Co. and 
Jackson & Curtis. The net pro- 
ceeds to the company are esti- 





n| mated at $613,000 to be added to 
the working capital. 

Following is taken from their 
prospectus: 

“Company has two classes of 
securities class A with par value 
of $20, of which 45,000 shares are 
authorized and none of which 
were outstanding prior to present 
issue, and 500,000 shares of no par 
common, of which 295,000 shares 
were outstanding. 

“Under this registration the 
company, proposes to issue 30,- 
000 shares class A and Arthur G. 
Sherman proposes to sell 10,000 
of the common shares owned by 
him. In addition to the foregoing, 

(Continued on Page 2, Col. 1) 
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Covered Wagon Announces Low-Priced Model 
$613,000 Working Capital 





Is Added 





by Company 


(Continued from Page 1) 


30,000 of the common _ shares 
owned by Sherman are under op- 
tion to the underwriters. 

“Of the 205,000 unissued shares 
of common, 75,000 are reserved 
for conversion rights. Each class 
A share convertible into two and 
one-half shares common at any 
time prior to date which may be 
fixed for redemption.” 

Common stock was quoted Mar 
8 at 8 offered and 9 asked. 


MT. CLEMENS, Mich. — An- 
nouncement is made by _ the 
Covered Wagon Co. of a new low- 
priced steel house trailer to sell 
for $495 f.o.b. Mt. Clemens. The 
trailer accommodates four pas- 
sengers, embodying in its equip- 
ment most of the advantages and 
conveniences of higher-priced 
models. It is expected it will be- 
come one of the most popular 
models for 1937. 


“We believe the new trailer to 
be an outstanding value in travel- 
ing homes,” J. E. Roberts, vice- 
president in charge of sales, said. 
“The public this year is more 
trailer conscious than ever, and 
we have now rounded out our line 
by offering a trailer to sell for 
less than $500. This latest addi- 
tion is a rugged, strongly-built 
trailer, light but durable.” 


Length Is 17 Feet 


The new trailer has an overall 
length of 17 feet, an outside width 
of six feet, six inches and an in- 
side width of six feet, two inches. 
Height overall is seven feet, nine 
inches, with six feet, two inches 
headroom. 


The automobile steel chassis is 
electrically welded and has six- 
inch side members with double 
flanges. Medium carbon steel has 
been used for tensile strength. 
Sidewall construction is of Sher- 
manite steel permanently bonded 
to three-ply plywood to withstand 
shock, road weaving, or the im- 
pact of sharp blows. A dead air 
space of 1% inches wide provides 
ample insulation. The inside is at- 
tractively paneled in three-ply 
plywood. Extra heavy No. 10 
waterproof canvas, painted alumi- 
num color to deflect heat, has 
been used for the roof covering. 


Springs are 10 leaf, semi-elliptic, 
1% by 38 inches, bronze bushed. 
The axle is of 1%-inch Molybde- 
num steel with a three-inch drop 
center. Wheels are 16 inches by 
4:25 drop center, of pressed steel 
construction, and having a large 
chromium plated hub cap. Tire 
size is 5:50 by 16. 


Holds Trailer to Car 


A patented safety coupler, which 
permits turning in any direction, 
holds the trailer to the power car 
and is said to prevent the coupler 
from breaking apart. A tempered 
spring steel drawbar absorbs road 
shock and is claimed to insure 
easy riding of trailer and car. 

The trailer jack is of special de- 
sign with a large caster wheel 
raising and lowering on a worm 
thread. The wheel and its thread- 
ing act as a jack to raise and 
lower the trailer for coupling to 
the towing car. 

The interior arrangement is 
similar to standard models. A 








Dual-Purpose Stove 


Designed for Trailers 


CLEVELAND. — A kerosene- 
burning stove, designed for the 
dual purpose of cooking and space 
heating, is being manufactured by 
the Perfection Stove Co. It is a 
compact two-burner stove, with 
the burners and fuel reservoir 
completely enclosed when not in 
use. 

Two front panels slide out of 
the way when the stove is in use. 
There is a vent to carry off cook- 
ing odors. 


two-burner gasoline cook stove is 
provided for cooking. The ice box 
is of galvannealed metal with an | 
ice chamber capacity of 40 pounds | 
and having a large, thoroughly | 
insulated food compartment. 


Ample cabinet and storage room 
has been provided. Cupboards | 
have been arranged for food, pots | 
and dishes, vegetable storage, and | 
tableware. All drawers are self- | 
locking so they will not slide open 
while traveling. Light fixtures 
are of special reflector design with 
two six-volt lights, and a 110-volt 
plug connection for operation in 
tourist trailer camps. The sink is 
of porcelain enamel, 12 by 18 
inches in size, with a drain and. 
stop. The water tank is of gal- 
vannealed, rustproof metal and 
conveniently located for gravity 
flow. 


Beds are of spring construction 
covered with durable upholstery 
fabric. Large bedding storage 
space is provided under the rear 
bed. Wardrobe space is six inches 
deep, 2% feet wide and five feet 
10 inches high, with a hat shelf 
and hanger rod. 


Five special steel sash and 
frame windows with clear glass 
are provided. Windows are said 
to be dustproof and watertight. 
Four of the windows open, close, 
and lock from the inside. These 
windows are of the drop type, and 
when closed are sealed by rubber 
strips. Fine-mesh screens cover 
all drop windows and roof venti- 
lator. A screen door included as 
standard equipment. Electric 
brakes are optional at a slight 
increase in price. 


Dealers’ Records 
Held Evidence of 


Trailers’ Future 





DETROIT. — The history of 
Silver Dome’s dealer-distributors 
holds unmistakable evidence of 
the soundness of the trailer in- 
dustry, according to Ken M. 
Schaefer, vice-president and sales 
manager of Silver Dome. 


“These records are impressive 
not only because of the duration 
of these franchises, but also be- 
cause it is indicative of a deep- 
rooted faith in the present sound 
structure and profitable future 
of the trailer industry.” 


Among those who have been 
associated with Silver Dome from 
the beginning are John F. Bag- 
ley jr., of Trailer Distributors, 
Inc., Boston; V. E. Kinsey, of the 
Ed. O’Dea Chevrolet Co., Des 
Moines; H. E. Carley, of the Silver 
Dome Travel Coach Co. of Ohio 
at Dayton, and C. L. and L. M. 
Wible, of Lincoln, Neb. 


© 








THE NEW COVERED WAGON has as one of its outstanding features, the completeness of inter- 
ior appointments. Large wardrobe, cook stove and refrigerator, floor coverings and couch mattresses are 


standard equipment. 





Two New Models 
Are Included In 
°37 Wizard Line 


BERTHA, Minn.—The 1937 Wiz- 
ard trailer coaches are announced 
by the Russell Mfg. Co. here. Two 
models are included in the line, 
the 17-foot Wizard Elite and the 
14-foot standard coach. 


Hitches used in both models 
consist of a v-type screw lift, 
wheel at bottom, ball and socket, 
with a rated load strength three 
times the trailer’s ordinary strain. 





The oak chassis is reinforced with | 


steel, while the body is constructed 
of strong light wood. 

The Elite, model 17 SD, is 
streamlined and has provisions 
for four to six passengers. Model 
14 U is designed for four passen- 
gers. Both are fitted with electric 
wiring for either six or 100 volts, 
and have a natural-finish inter- 
ior. Exterior covering is 10 ounce 
duck, aluminum coating. 

The pullman-dinette system is 
used for sleeping and eating quar- 
ters, and a four-burner gasoline 
stove is provided. Interior dimen- 
sions of the standard coach is 
six feet, three inches width and 
six feet, two inches heighth. 


D. T. Krams Appointed 


Roadhome Adv. Director 

LOS ANGELES. — Daniel T. 
Krams has been appointed ad- 
vertising and publicity director of 
the Outdoor Equipment Co., Inc., 
manufacturer of the Roadhome 
trailer coaches. 

Krams, who has been specializ- 
ing in industrial and technical 
advertising and publicity in New 
York City and Connecticut for the 
past eight years, started his jour- 
nalistic and advertising career 
with the New York American. 











THE NEW STANDARD MODEL has the same stream-lining, 
Shermanite exteriors and all-steel welded frame as the rest of the 
Covered Wagon line. 








Trailers Helping Business 


Regain Direct Sales Force 


GRAND RAPIDS, Mich.—“The | thi 


tin man, who ranged the back 
country of the 1850’s with a rat- 
tling load of tin cups, basins and 
pans on his shoulders, had the 
right idea,” declares Robert H. 
Mulch, recently named general 
manager of the trailer division 
of Hayes Body Corp. 

“He took the goods itself right 
to the buyer and closed the sale 
on the spot. 

“We've come a long ways from 
such simple directness in business 
today—we’ve come too far, in 
fact. And it’s the commercial 
trailer that is bringing many hun- 


dreds of commercial houses back | 


to a point nearer to that direct 


and satisfactory business method. | 
“Today many houses are pass- | 


ing up a third of the population 
because they live 
small to sell economically. In- 
stead they concentrate on the 
larger centers, which automatical- 
ly brings fierce competition into 
play. The commercial trailer en- 
ables such houses to sell that 
extra third of the people, lessen- 
ing the importance of the big 
towns by just that much. 


“Today many houses make the 
bulk of their sales on a few of 
their popular items, neglecting to 
sell the rest of their line, because 
their salesmen cannot haul the 
whole line around with them. For 
such houses, commercial trailers 
are putting profit into the whole 
line,” Mulch asserts. 


“Paint, drug, hardware, cloth- 
ing, machinery, drygoods, foods— 
the list of commercial trailer 
users embraces nearly everything 
that’s sold so long as the stock 
or item weighs less than a couple 
of tons. And even then special 
trailers are built to handle them. 


“As the old-time tea-and-coffee, 
farm implement and sewing ma- 
chine salesmen knew so well, you 
can’t sell out of a catalog nearly 
as well as when you have the 
goods right there with you. The 
commercial trailer makes that 
possible. Today, whole lines of 
merchandise are arranged in 
trailers, every item in the line is 
shown, displays and special deals 
are set up under the best of dis- 
play conditions, and the resulting 
increase in orders and profits 
are proving the wisdom of this 
sales method. 

Whereas salesmen played only 
the easy-selling numbers in a 
line, they now sell the whole line 
simply because it is there on dis- 
play in their trailers. And, where- 
as salesmen could find little time 
to talk house policy, show dis- 
plays and sell special deals and 
promotions, they now do all those 


in towns too| 








things because their material is 
all set up and ready to sell in 
their trailers. 


“It takes two things to make a 
sale, the salesman and the mer- 
chandise. Salesmen have been 
handicapped by not having their 
line, or their complete line, when 
they have been making sales. 
Now the picture is complete, 
Where trailers carry the whole 
line, the actual goods, direct to 
the buyers. A trailer’s interior 
can be built to resemble the in- 
side of a beauty parlor, a store, 
a machine shop, a kitchen or a 
living room—all valuable back- 
ground or “atmosphere” assets in 
selling. 

“That, however, is a matter of 
interior. As for exteriors, or 
“shells,” commercial trailers must 
be good-looking, and sturdy; they 
must be good-looking because they 
are part of the sales setting, and 
they must be sturdy because they 
often carry quite a load. 


“The store-at-your-door idea is 
working—trailers are extending 
the store counter right up to the 
home instead of waiting for the 
customer to go to the counter. 
The factory-at-the-store idea is 
working, too; trailers are bring- 
ing the factory and commercial 
house direct to the merchants. 
We're getting back to the simple 
principles of the tin man. 
Simplicity is a good thing in a 
complex world. It surely is pay- 
ing good dividends to a good 
many hundreds of commercial 
trailer users.” 


Chief Lubrication Points 


Of Trailers Are Outlined 


CHICAGO. — Following a pre- 
liminary survey, Chek-Chart Corp. 
has found that the principal lubri- 
cation points to be taken care of 
in an automobile trailer are spring 
bolts, spring shackles, wheel bear- 
ings and coupling devices. 


Spring bolts and shackles are to 
be serviced with chassis lubricant, 
just as car shackles are. Spring 
lubrication is handled in the same 
manner as any uncovered spring, 
by spraying. Wheel bearings are 
lubricated just as the front wheel 
bearings of an automobile, while 
the contacting parts of coupling 
devices are smeared with grease. 





Trailers Stand Flood 


LOUISVILLE.—Despite the fact 
that several trailers were under 
water for almost a week during the 
recent flood, Kline & Kline, Hayes 
Motor Home distributor, reports that 
damage to the trailers was small and 
that neither the floors nor woodwork 
warped or buckled. 
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Miami is Setting Pace in Model | Trailer Parks 


13 Modern, Convenient — | 
Camps Serve Tourists| 


(Continued from Page 1) 


it is said, over 300 every day since 
the first of December. 

The Trouts, both Ollie and his” 
wife, however, have caught the 
spirit of the modern trailerite. 
They say, “less than 25 per cent | 
of the people who visit us have 
any desire to travel cheaply. Most 
of our customers love the out- 
doors, are in search of health and 
pleasure and want the conven-| 
iences of modern life along with} 
their trailer abode. We furnish 
them with delivery service on all | 
food stuffs and refreshments right 
to their trailers; our wash rooms| 
and laundries are as well ap- 
pointed as most any hotel and 
are fitted just as completely. 

“We know people enjoy beauty, 
that’s why we put $40,000 worth 
of Royal palms and other shrubs 
in our park. We get $5 a week 
per lot and will no doubt increase 
this fee next year. Judging from 
the increase in business this year 
over last, we won't be able to take 
care of those who wish to stay 
with us then.” 

Keystone Court trailer camp on 
N. E. Second Ave. at Sixty- 
third St. is a camp of approxi- 
mately the same size as Trouts, 
located inside the city limits, while 
Bell Haven in N. W. Seventy- 
ninth St. at Thirty-second Ave. 
boasts a swimming pool that 





THE ENTRANCE TO OLLIE 


facing on Biscayne Boulevard, Miami, has a real tropical setting. The | 


least 5,000 trailers being used by 
vacationists in greater Miami. 


Every park that was in business | 
last year reports at least a 100) 
in patronage | 


per cent increase 
this year and practically every 
well-equipped camp has been run- 
ning around 90 per cent capacity 
ever since the first of December. 

But even Miami would not have 
had these thousands of trailerite 
visitors if it had not have been 
for the Trouts, the Bells and the 
Williams, the Keystone, Trailer 
Grove, and Farmside camps, and 
all the others who made trailer 
life in Miami enjoyable, healthful 
and convenient. 

What Miami has done every 
city can do to a certain degree. 
What the vision of Ollie Trout 
and the Bell brothers has accom- 
plished, some progressive man or 
men can do in every municipality 
that makes any bid for tourist or 
floating traffic. 

Every trailer dealer and every 
trailer manufacturer should ap- 
point himself a committee of one 
to encourage and help promote 
the development of similar trailer 
parking facilities in his own lo- 
cale. The customers of our fac- 
tories and the dealers are en- 
titled to this type of accommoda- 
tion when they tour in their mo- 


TROUT’S beautiful trailer camp, 


office and commissary is partly hidden behind Royal Palms and 
flowers in bloom. Lawn tables and chairs invite one to enjoy this out- 


door living room. 


would do justice to any metro- 
politan athletic club. The Bell| 
brothers, retired New Jersey in- 
dustrialists who are now in the 
throes of developing this bit of 
luxury among trailer camps, have 
visions of making it the out- 
standing park of the country. 
Stepping into the showers and 
washrooms of Bell Haven is like 
entering the bath of a beach 
hotel. Blue tile is the theme in 
the men’s quarters, while orchid 
tile adorns the ladies rooms. 

It is estimated by authoritative 
Miamians that there are now at 


bile homes, whether pleasure bent 
or on business. 

That these parks should be gov- 
erned, it goes without saying, and 
Miami has an ordinance which 
does this very effectively and 
without placing an undue hard- 
ship on either the park licensee or 
the trailer owner. Its ordinance 
is effective and sane. It guards 
health, insists on proper sanita- 
tion, provides for cleanliness and 
the results, as expressed in Miami, 
are beauty spots dotting the city 
instead of eyesores. 

The Miami ordinance provides 


AN AIRVIEW OF TROUT’S CAMP, in Miami, which is designed 
to hold 350 trailers at one time. Every convenience is offered patrons, 
even to a gasoline station on the entrance apron in front. Two large 
well-appointed rest room buildings are conveniently located to all 


sections of the park. 








A LARGE STONE FIREPLACE greets the visitor as he enters the Community House building at 
Bell Haven Tourist Camp on 79th Street, Miami. This beautiful building is for use of tenants in the 
park for dances, card parties, afternoon teas or just as a place in which to lounge and visit. It is fur- 


nished with easy chairs and studio tables. 


for permit to run a park, desig- 
nates the minimum size of the 
lot unit to be 25 feet by 35 feet 
in size; no trailer shall be located 
nearer than 10 feet to another 
trailer or any building; the site 
must be level, free from rocks 
and weeds and well drained; all 
roadways must be hard-surfaced 
and not less than 18 feet in width, 
and all tenants of the park must 
be registered with their home ad- 
dresses, the number and descrip- 
tion of their automobile. 


Sanitary provisions provide that | 


there shall be at least one toilet 


and one shower or tub bath for| § 


each sex for every 10 lots or units; 
a wash basin must be provided for 


every three toilets, and slop sinks | § 
or basins with water supply must | 


be provided for each four units. 

Provisions are made for the 
proper drainage of all parks; for 
the 


| waste, and for the prohibiting of 


placing or storage of any un- 


| sightly material or vehicles of any 
| kind. Trailer or tourists parks are 


not permitted in a certain defined 





collection of garbage and| 


| 


zone, and the owner, manager or | 
person responsible for the park | 
is made responsible to prevent | 


any trespass by his tenants upon 
property owned by others adjoin- 
ing any park. 

Miami makes a tuition charge 
for any children of people living 
in trailers when those children 
attend any city school, based upon 
the same rate as to any other 
non-resident of the city. This rate 
is, up to and including the sixth 
grade, $4 per month; seventh, 
eighth and ninth grades, $6 per 
month, and 10th, llth and 12th 
grades, $8 per month. 

All camps must be provided 
with “an ample and adequate sup- 
ply of water of safe, sanitary 
quality, approved by the depart- 
ment of public health of the city 
of Miami” and shall provide “a 
proper and acceptable sewer sys- 
tem either by connection to the 
city sewer system where such is 
available or to septic tank, all of 
which shall comply fully with all 
laws, ordinances and/or regula- 


Florida Is Found 
Big Trailer Camp 


MT. CLEMENS, Mich. — “The 
state of Florida was virtually one 
big trailer camp during the con- 
vention of the Tin Can Tourists’ 
Assn. at Sarasota and the Amer- 
ican Tourists’ Assn. at Clear- 
water,” says J. E. Roberts, vice- 
president in charge of sales of the 
Covered Wagon Co. 

“It is estimated that there were 
40,000 trailers in the state, 1,652 
in Sarasota alone, and 800 were 
turned away for lack of accom- 
modations. People from all parts 
of tLe country belonging to all 
classes of society were repre- 








sented.” 


tions prescribed by the city or 
the department of public health.” 
Trailers not parked in licensed 
camps are required to get a spe- 
cial permit for which there is a 
charge. 
Just as storage of cars is a 
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profitable part of the car dealers 
business, if he has the facilities 
to engage in it, the operation of 
adequate and well-designed trailer 
parks may become a profitable 
side line for the dealer who has 
a coach trailer franchise. 


KEYSTONE COURT TRAILER PARK on Second Ave. at 63rd 


| St. is one of the larger and older parks located inside the Miami 


city limits. A children’s play and recreation ground is shown in the 
upper right hand corner of the picture. 


WAVING ROYAL PALMS and blooming hibiscus bushes border 
the wide macadamized roadways of Ollie Trout’s park, Miami. Every 
lot has at least two palms and a hibiscus shrub. Both the streets and 
the lots are numbered making it easy to find any tenant. 


BELL HAVEN SPORTS A SWIMMING pool in Miami that any 
athletic club in the country would be proud to own. Here tenants 
have the advantage of sun and swimming without the crowds of the 
beach. The water is changed every two and one-half hours. 
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interior cabinet work, now com- 
plete the Royal line for this year’s 
selling. And judging from the en- 
thusiasm of the dealer body they 
are all set to go to town. 
+ * * 

ELCAR OF ELKHART is in the 
throes of moving into a plant 
which will give it about twice its 
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keep his dealer body happy this 
summer. 












7. * * 


WILBUR SCHULT of Schult, 
Schult and Wells Brothers, was 
also crowing about acquiring some 
additional enclosed Elkhart pro- 
duction footage. Their new build- 
ing, I understand, will double the 
capacity of the present plant 
which was only increased in size 
considerably last fall. 

* * * 


BOB ROBERTS, general sales 
manager of Covered Wagon, is 
springing a new “under $500” 
model. This I know will be mighty 
interesting reading to his dealer 
body as there seems to be quite 
a demand for this priced model 
among many buyers this spring. 
The new baby is of Shermanite 
steel like the rest of the line. 

* * * 
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Hotels and Rolling Homes 
ae shown by hotel operators in the rapidly 
growing trailer industry, as revealed in the legislation 
proposed by the American Hotel Assn., to control trailer 
ks, is something that trailer dealers and manufacturers 
should welcome. To our mind, the hotel owners and opera- 
tors throughout the country are, or should be, the logical 
group to own and operate our trailer camps of the future. 
Their vast experience in dealing with the public, plus their 
knowledge of the needs of tourist makes them particularly 
well fitted to fill the demand for stop-over facilities which 
the growing use of trailers will bring. 
From the hotelman’s viewpoint the trailer threatens 






BERT SCHEFF, OF PALACE 
COACH, also long-distanced the 
info that he has a “new under $500 
baby” in the process of being born. 
This new “low pricer’ is ex- 
pected to meet the approval of 
the “week end” camper and sum- 
mer vacationist who buys for the 
first time. 












































































Do All Roads Lead to ““Rome’’? 


THE ANNOUNCEMENT in this 
issue of the acceptance of the 
Covered Wagon refinancing plan 
which will add $613,000 to the 

















Letter Box 


competition with his present stock in trade. Hotel men can | working capital of America’s num- ee ts Kids cacti uum dates ae 
take the narrow-minded position that this new means of] ber one trailer builder will set|*"lerests At owner. 
touring is something that should be fought and curbed or} at rest any doubt in the minds Replying to yours of the 26 in| BILL HOOKER MOTORS, 155 W. Davidson 



















. st., Barton, Fla. Coach trailers. Wm. 
reference to the trailer we had Hooker, prop.; Roland Todd, chief ener. 


during the Christmas holidays, we 
: +, | MASTERBILT COACH TRAILER CO., 3288 
found that the children took to it,| “‘Pietcher dr, Los Angeles, Calif. Coach 
as they clamored all over it in| trailers. A. R. Seaton, pres., genl. megr.: 
order to see all the toys inside. a Se ae Adv. Agey.—Boyd, Los 
As far as the sales were con- war elaine ” 
+t tc diffi -» 30-32 W. Green 
cerned, it is difficult for us to tell st., Pasadena, Calif. Coach trailers, display 
just how much this increased our| trailers. D. McLaren, pres. 
sales. We are not using the trailer) pioneer TRAILER CO., 422 Bond ave, N. 


of the parts and accessory build- 
ers that the team of Sherman 
and Roberts will not go to town 
this year as planned. While most 
of the leaders in the industry are 
financed sufficiently for the vol- 
ume of business they have been 
doing the limited amount of 





they can take the broader view that trailer touring can be 
developed into a valuable adjunct to the hotel business. In 
the former case the trade will go elsewhere. 

Inviting trailer camps, well-equipped, well-kept, well- 
managed and sanitary throughout, will draw the cream of 
the trailer tourist trade. Such camps conveniently located 
to the hotels operating them will bring customers to the 









































; ; : money in the corporate structure| at this time—Amos Rogers jr.,| W., Grand Rapids, Mich. H 
hotels far in excess of their present capacity. Thus for! of a few of the leaders has been| Francis eee A ee — BO 
comparatively small investment the hotel owner can, in|a cause of worry to many sup-| York. gent, mer., chief engr.; C. W. Kimball ne. 














pliers. Fortunately, for the good 
of the industry as a whole, Cov- 
ered Wagon have had its finance 
plan okeyed by SEC early in the 
season. s « «6 


ANOTHER OLD COMPANY— 
or rather another company with a 
pioneer president also announces 
a refinance plan completion in this 
issue. Burt Sprinkling, president 
of U. S. Club Car Trailer Co. Inc., 
can now wear that expansive 
smile of his in earnest. Sales Man- 
ager Durham of this company 
tells your columnist that now 
there is ample money behind U. 
S. to take it anywhere it wishes 
to go and this statement is but a 
warning for competitive builders 
to look out for some startling new 
creations coming out of Cham- 
paign. 


effect, add to the size of his hotel through the simple ex- 
ient of providing trailer accommodations convenient to 
is hostelry. 
That wise hotel men realize that the trailer is creating 
a new set of tourists is indicated by the fairness of trailer 
camp legislation which they propose. Trailer dealers and 
manufacturers should work with this group for mutual 
help. Trailer users need additional camping facilities; 
hotel owners need the additional customers the trailer can 
bring. From the hotel man’s standpoint the best way to 
offset the possible competition from the future trailer 
camp is to provide parallel facilities. From the trailer 
maker or dealer standpoint the hotel man is best equipped 
to serve their customers. 


. —Toren Printing Co., Grand Rapids, Mich. 
Wise Move ROLLING HOME TRAILER CO., 1739 W. 


is Pico, Los Angeles. House trailers, Ted Smith, 
We have your letter and ap pres., chief engr., adv. mgr.; Glenn L. Wyn- 


preciate your bringing to our at-|  koop, sec’y., pur. agent.; Ralph Waddel, genl. 
tention the action of the trailer mgr.; Glenn Soden, sales mgr. 
manufacturers in deciding to fol-| roycrRAFT COACH CO., Chesaning, Mich. 
low the SAE suggestions and the Coach am a trailers. . A. — 
: pres.; J. \ acKay, sec’y.; m. tz, 
requirements of the various states. a am 6 ane ce oe ee 

This is a very wise provision mgr.; Harold Kingsley, chief engr.; Geo. 
and as a matter of fact, illumi-| Dunlap, pur. agt. Det. Rep.—Roy Craft 
nated direction signals merit first} fosch Oo. W. Warren ave. Adv. Agey.— 
consideration with an equipment oo oS ae oe 
Snaieedinas: ten. tani fet ’ | SEMINOLE COACH CO., 970 W. Grand River, 
including the er, aS a Satety) Novi, Mich. Trailer coaches and steel shells, 
measure as these trailers usually} w. Cc. Henning, pres., gen. mgr; A. M 
carry human cargo. a secy.; G. A. Henning, treas.; 

Several of the states have added a Eee, oo. Bee 
a provision, in determining the ve-| S°UTHERN TRAILER CO., Jefferson High- 

i " way, Baton Rouge, La. Coach trailers. D. 
hicles which should be equipped,| ritasi, pres. treas.; W. 8. Tolliver, vice- 
by including vehicles which meas-| pres.; P. M. Armstrong, vice-pres., pur. sagt 
ure 14 feet or more from the cen-| STOUT ENG. LAB., INC., 2124 S. Telegraph 
ter of the top of the steering rd., Dearborn, Mich. Mobile houses. Wm. B. 

: Stout, pres., genl. megr.; Clinton B. Searle, 
column _to the rear extremity of sec’y.-treas.; M. A. Mills, chief engr.; Louis 
the vehicle or its load. M. Marks, pur. agent. 

As the turning and cutting| raity.wo coach CO., Inc., Philmont, N 
problem is understood, direction| ‘y. Coach trailers. Phillip B. Harder, pres., 
signals will come into general use gen. mgr.; Ross F,. Harder, secy.-treas.; J. 
without waiting for state require-| & Harder. vice-pres., sales mgr.; C. W. 

c . Brown, chief engr., pur. agt.; H. Wallach, 
ments, just as when the motoring] aay. mer. 
public found that bumpers on the| reais. grazers, inc. 10217 Linwood 
front and rear of a vehicle would ave., Detroit, Mich. Factory at Ypsilanti, 
protect the radiator and fenders, Mich, Coach trailers fer business and 
bumpers came into universal use pleasure, Clinton W. Wood, chmn. of bd.; 

. : ° . Ce ° arrison, pres., treas., genl. mer.; 
without any legislative action.—H. Robt. Hesse, sec’y.; D. R. Poole, sales mgr.; 
O. Smith, president, Turnsignal A. G. Staller, chief engr.; H. E. Rafter, pur. 


Corp., Philadelphia. agt.; Robt. June, adv. mer. Adv, Agcey.— 
Robt. June, care General Offices. 


. WANDERER TRAILER CO., 7511 S. Hoover 
Who o& Who st., Los Angeles. Coach trailers. C. Eric 
Daniels, pres. & owner. 


i 2 . WIEDMAN BODY CO., Fel he 
New trailer companies and their| w neice dpa Y. 2 


personnel will appear regularly in| Wiedman prop. 

this space. These listings have been| woivernine FURNITURE CORP., school- 
checked and are believed to be} raft, Mich. Trailer coaches. ©. B. Grames, 
accurate. pres., genl, mgr.; Kenneth O'Dell, vice-pres.; 


BowLus TRAILERS, 18785 Pazton are, Sen Vv. D. Weaver, seo’y.; B. L. Grames, treas. 

ernando, Calif. ‘0ac. trailers. . b 

Scudder, gen. mgr.; Hawley Bowlus, chief | ZEPP TRAILER CO., Rosslyn sta., Arlington, 
engr. Va. Coach trailers. John E. Coleman, pres., 

GENERAL BODY CO., 1851 E. 4ist. st., Los chief engr.; Eric Langlands, sec’y.-treas. 
























































Engineering or Esthetics 

“ROUND and round she goes and where she stops no- 
body knows,” says Major Bowes as weekly he trots 
out his array of aspiring amateurs. Much the same situa- 
tion exists in the trailer industry today with various types 
of materials vieing for honors as the leading trailer ex- 
terior covering. While steel seems to have caught the pub- 
lic fancy, such competitors as leatherette, masonite, ply- 
metal, plywood and aluminum are still getting a big hand. 
As the problems of the trailer industry unfold it seems 
now apparent that the question of exterior covering is 
taking second place to interior design, equipment, and ar- 
rangement. The latter are on a par with general over-all 
engineering and construction. Yesterday’s conception of 
the trailer as mobile home which could be towed from 
place to place is giving way to a demand for a unit really 
designed to be towed from place’to place. This demand for 
a well balanced, easily controlled vehicle which is carefully 
engineered for towing and braking is accentuated by the 
growing use of commercial units which will spend as much 
time on the road as in the park. Thus engineering and de- 
sign are the paramount problems today. Materials will fit 

or fail as cold engineering tests dictate. 









* * * 


WHILE WE are at this job of 
bringing to your attention old line 
‘companies who have got their 
second breath in the way of fi- 
nance we can’t very well leave out 
Kauneel, which not only has been 
reorganized but has caught a new 
president and sales manager. 
Both of these executives, A. A. 
Gloetzner and Frank S. Stratton 
came out of the auto business. 

* Ed cd 

VAGABOND, another old line 
producer who is now in the throes 
of increasing its working capital 
has already started to increase the 
size of its plant out at New Hud- 
son, according to Perry Miles who 
might be termed the business 
manager of this firm. He looks 
forward to more than doubling 
last year’s output. 





























































































Palace Announces New 13-Foot Special Model 
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Two- -Passenger Coach 


been completed by Palace Travel 
Coach Corp. to start production of 
a 13-foot special model, according 
to B. R. Scheff, vice-president in 
charge of sales. This addition to 
the company’s line is designed to 
meet a growing demand for a 
two-passenger trailer coach. It 
will retail in the neighborhood of 
$450 f.0,.b. factory. 


Details of construction include 
the same type of steel chassis as 
used on all 1937 Palace models, 
and similar design and materials 
in body construction, including 
half-inch plywood, five full-size 
windows with copper screening 
and one roof ventilator. Floor to 
ceiling interior height is six feet 
three inches. 


As factory equipped, the special 
will have linoleum on the floor 
and a davenport in the forward 
end. A full-size wardrobe with 
mirror door is provided along with 


Sangster Joins 
Staff at Palace 


FLINT.—S. E. Sangster has 
joined Palace Travel Coach Corp. 
as publicity director, according to 
B. R. Scheff, 
vice-president in 
charge of sales. 
Sangster,a 
veteran in both 
automotive and 
travel publicity 
fields, has been 
publicity head of 
Covered Wagon 
Co. since late in 
1935. He re- 
signed from the 
S. E. Sangster latter organiza- 
tion in mid-Feb- 
ruary in order to assume his new 
post with Palace. 


Trailer Show Set 
For White Plains 


WHITE PLAINS, N. Y. — The 
first annual southern New York 
and Connecticut Trailer show will 
be held in the Westchester County 
Center here, Apr. 8 to 13. 

The show will be open to the 
public, and a plan of promotion, 
which includes extensive adver- 
tising and publicity and the ad- 
vance sale of tickets, promises to 
bring interested people from all 
over this territory and from the 
nearby Bronx and New York City. 


Many features are being planned 
for the show and a large amount 
of exhibition space has been sold, 
it is reported. One of the features 
is the award of a door prize, in 
the form of a certificate for $750 
exchangeable for any trailer 
shown in that price range or to 
be applied toward the purchase of 
a more expensive model. 


In connection with the show, 
there is being formed a West- 
chester Trailer Assn., whose ob- 
ject is to promote this suburban 
area as a point of interest to 
trailer visitors to the metropolitan 
area, and to increase trailer oc- 
commodations in this territory. 
Carl E. Waite, of White Plains, is 
chairman of the temporary com- 
mittee ae the group. 





Would ren Trailers 


HARTFORD, Conn.—Trailer deal- 
ers would be licensed in this state in 
the same manner as new and used | 
dealerships and repair garages, under 
the provisions of an amendment to 
the present dealer-repair law, which 
has been proposed in the general as- 
sembly under sponsorship of the Con- 
necticut Automotive Trades Assn., 
Inc. The amendment simply adds a 
phrase incorporating trailer dealers 
in the list of those covered by the 
statute. 





Is in Low-Priced Field 


FLINT.—Arrangements havefour dresser drawers. The in- 


terior is designed with the kitchen 
facilities grouped in the rear end. 
These include gravity tank and 
sink, a 50-pound insulated ice re- 
frigerator and ample cabinet pro- 
vision for cooking utensils and 
food supplies. A two-burner cook 
stove is also provided. 


The new model will be in pro- 
duction within the next 10 days. 


Issues Catalog 


NEW YORK—The New York 
Trailer Builders Supply Co. has is- 
sued a new catalog, containing in- 
formation for trailer manufacturers 
and jobbers. The booklet is available 
on request. 


































The new 138 foot Palace special model. 


Calif. Company 
Gets New Plant 


ALHAMBRA, Calif.—The Holly- 
wood Steel Trailer Co. is now lo- 
cated in its new plant here. The 
53,000 square feet of floor space 
will enable a production of five 
trailers a day, according to A. W. 
Alexander, president. 

The 18l-acre tract, acquired 
with the new plant, will permit 
the company to add a modern 
trailer park adjoining the factory. 


Ice Box Output Up 


FOND DU LAC, Wis—tThe Sani- 
tary Refrigerator Co. here will pro- 
duce 5,000 automobile trailer ice box- 
es a month in 1937. Production last 
December exceeded 6,000 units. 







































































DUO-THERM DIVISION, MOTOR 





INCE the first trailer, there have been plenty of 
S attempts to give the trailer owner heat. 

But there were “bugs” in every one of them—every- 
thing from too much smell to too little heat. 

Two years ago, Duo-Therm engineers tackled the 
job. They made an oil-burning trailer heater. They 
trailer-tested it. They made it do things no trailer 
heater ever did before. It took two years to perfect it 
—but they perfected it. 

The result is a circulating heater that just simply 
hasn’t a fault or flaw. A heater that is clean, odorless, 
noiseless, trouble-free and adjustable. A heater that 


gives trailer salesmen something to cheer about. 


Thank the Dual-Chamber burner 


Duo-Therm has the patented Dual-Chamber oil 
burner—the on/y burner that gives as much or as little 
heat as you want—without noise, fuss or odor. It 
burns No. 1 fuel oil or kerosene—available anywhere. 

A self-leveling oil feed gives a constant flow of fuel 
even over bumpy roads. Drawing air from outside, 
the Duo-Therm will not exhaust the oxygen inside 
the trailer. It is listed as standard by the Under- 
writers’ Laboratories. 

And Duo-Therm does a bang-up job of heating. In 
a standard model coach, it raised the temperature 
from 38 to 80 in 40 minutes. Yet the heater is small, 
easily installed, and handsome enough to grace any 


traveling living room. 


Get all the information. Write the Duo-Therm Divi- 
sion, Motor Wheel Corporation, Lansing, Michigan. 


DUO-TRERM 


OIL-BURNING 


CIRCULATING 


TRAILER HEATERS 


WHEEL CORPORATION, LANSING, MICHIGAN 
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Sarasota Attendance 


Doubles Last Year 








(Continued from Page 1) 


affair in the Sarasota Tribune 
who wrote, “A considerable ele- 
ment of the TCT members who 
habitually spend the entire winter 
season at the Sarasota camp 
frankly admitted that they voted 
for Mexico City or would have 
voted for almost any other local- 
ity without intending to attend, 
in the hope of thus avoiding a 
recurrence of the crowded con- 
dition which has existed here.” 
Your Trailer Trade reporter 
found this to be true. An acquaint- 
ance chuckled when he told of 
voting for Mexico because he in- 


tended coming back to Sarasota 


next year and wanted morc elbow 
room. 


Exhibitors of trailers on the 
show grounds at Sarasota, how- 
ever, almost universally expressed 
the sentiment that they didn’t 
care where the TCT went next 
year as the results of the showing 
this year clearly pointed to a 
definite change in the buying hab- 
its of even the oldtime trailer 
owners. While a few sales were 
made on the lot to officials of the 
TCT and regular attendants at 
the winter meetings, most of the 
lookers expressed the desire to 





THE COVERED WAGON ASSEMBLY line is beginning to look 
as it did last summer when dealers were waiting on the door step for 
their vehicles to drop off the finished end. The job in the foreground 
is the custom two-axle model, 








do their dickering with the dealer | isfaction with the business done 
in their home town. Dealers like| at the meeting, but most of the 
Sellhorn of Covered Wagon and| factory exhibitors felt that next 
Bell of Roycraft expressed sat-| year they should be represented 
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The Vagabond Coach 


Fine appearance helps to sell 


facturer can get assured results with Ditzco Enamel. 





illustrated above is finished with Ditzco Enamel 


trailers, and the manu- 


It 


works equally well over wood, metal, or composition 
board, producing a hard, durable coat that will stand 


rough treatment as well as the constant weather exposure 


that a trailer has to take. 


Ditzco Enamel has great covering capacity, and its fast- 
drying qualities assure positive economy. A complete 
series of beautiful colors are available, giving the builder 


a varied selection. 


The Ditzler line includes a 


real sanding sealer for 


canvas and an unexcelled Silver Finish for top decks. It 
also includes a complete line of undercoatings, such as 
primers, primer-surfacers and putties, that give fine re- 
sults on Masonite, composition board, plywood, or metal. 


Our division of Creative Design and Color provides 


color and design service to trailer manufacturers without 
obligation—the same creative color service used constantly 
by leading automobile manufacturers. 


Stocks are available in nearly 400 cities in the United 


States. 


Zz, 


































































Standard in the 
Automotive 
Industry since 
1902 



























DITZLER COLOR COMPANY 
Detroit, Michigan 
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at Sarasota and at Bradenton, 
where Ed Jungelas and his ATA 
will meet with local dealers who 
are licensed in the state. 


A number of the factory exhibi- 
tors ran into the Florida sales 
license law when they considered 
selling at retail at this year’s 
meet, Fleetway, of Philmont, N. 
Y., a Bender representative from 
the factory, as well as several 
other factory representatives, are 
supposed to have either had some 
trouble over making a sale or 
having been warned that they 
must take out a Florida license 
if they did. 

Considerable favorable _ senti- 
ment was expressed by exhibitors 
on the lot, and has been expressed 
by factory sales executives since 
the meeting, for a winter showing 
in Miami next year, late in Jan- 
uary and early in February in- 
stead of following the campers 
around the state. It is thought 
that most of the better prospects 
would come to an outstanding 
show in Miami anyway. Such a 
show could be staged properly in 
what is today’s “Gold Coast” 
where presidents and chairmen of 
the board of million-dollar con- - 
cerns are just part of the crowd 
and the only people who can hit 
the front page or the photo sec- 
tion are prize fighters, base ball 
players, golf professionals and 
beauty queens. 

Everything was done to make 
the trailer exhibitors feel happy 
about the show, however. The 
Sarasota board of commerce lo- 
cated the show lot on the Ta- 
miami trail side of the park, with 
the ball park between the show 
lot and the camp ground. Thus 
the trailers got a two-way show- 
ing, from both the TCT members 
and the tourists headed south. 

A complete new set of officials 
was elected in what seemed to be 
an upset in TCT traditions; not 
an old officer moved up in line. 
The new officers from Feb. 14 
until next winter’s election are 
royal chief, C. C. McKnight, Cold- 
water, Mich.; royal vice-chief, 
Oscar J. Peters, Winesburg, O.; 
royal secretary, E. E. Gill, Chicago 
and Tampa, Fla.; royal treasurer, 
Perry L. Eldamiller, Chicago; 
royal assistant secretary, M. Ed- 
ward Long, Lansing, Mich. 

The summer meet of the TCT 
will be held at the Keshena In- 
dian Agency in the Menominee 
Indian reservation near Shawano, 
Wis. 

The summer meet of the ATA 
will again be held at Orchard 
Beach Park, Manistee, Mich., 
Aug. 1 to 10. 


Dale Is Manager 
Of Autocruiser’s 


New N. Y. Office 


BALTIMORE, — Autocruiser of 
America, Inc., announces the 
opening of new headquarters in 
New York City, 
at Broadway 
and 6list street. 
Frank Dale, 
identified with 
the automotive 
industry for a 
number of years, 
will be the N. 
Y. manager. 

In its new lo- 
cation, Auto- 
cruiser has 
ample floor space 
to display its 
complete line of trailers. 

Dale, who won athletic laurels 
in the U. S. Marine Corps., joined 
the B. F. Goodrich Rubber Co. 
shortly after completion of his 
marine service. In 1924 Dale left 
Goodrich to become Pittsburgh 
district manager and later assist- 
ant New York manager of the 
Congoleum-Nairn Co. For the past 
nine years he has been sales man- 
ager of the National Oil & Supply 
Co. 





Granted Charter 
TAMPA, Fla. — Florida Trailer 
Coach Co., has been granted a 
charter by Secretary of State Robert 
A. Gray. The new corporation has an 
authorized capitalization of 50 shares, 
no par value. Incorporators are: J. 
TF syak ge M. P. Hill and R. M. 
ill. 


Service is Advertised 
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Renting of Trailers Proves Profitable Business 
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By Newspaper, Radio 


By F. N. HOLLINGSWORTH 


BOSTON.—An opportunity for 
dealers to realize a steady in- 
come from used trailers is seen 
in the rental business developed 
here by R. S. Robie, Inc. 

While Robie’s business is strict- 
ly on the order of the “drive- 
yourself” automobile rental agen- 
cies, trailer dealers believe a 
rental business will offer them a 
lucrative sideline. This use of 
trade-in and repossessed trailers 
will probably bring in as much 
= more profit as an outright 
sale. 


At its main headquarters, the 
company operates a large garage 
and a Hertz U-Dryvit station, 
beside several branches _ else- 
where for the automobile rental 
business. The trailers are rented 
only from headquarters. Makes so 
far used are Aladdin and Covered 
Wagon, of which the company 
has several models accommodat- 
ing up to four persons each. 


From Apr. 1 until after Labor 
Day the rental figure for a trail- 
er is $40 per week, or $25 for a 
week-end of four days, with a 
lower rate of $50 per month for 
those who wish to pass the winter 
or a part of it in the south. The 
trailers are equipped with all con- 
veniences except bedding, silver 
and dishes, which the renter 
furnishes himself. Some of the 
trailers also have enameled cook- 
ing dishes. 

A deposit to cover the rental 
period, or at least the first month, 
if rented for longer than a week, 
is required, beside the usual rules 
for renting a car. These include 
a local identification form which 
must be filled out, a driver’s 
license in good standing, and 
some character references, all of 
which are comparatively easy to 
meet. However, the renting clerk 
also includes a good personal 
size-up of the applicant’s appear- 
ance and apparent character. An 
obvious crook or suspicious-look- 
ing person would find it difficult 
to obtain a trailer, and personal 
references are carefully checked. 


Insurance on the trailer is 
covered by the renter, the same 
as on his car, and is personally 
attended to by him. He is held 
personally liable for damage un- 
less he is covered for the trailer 
by property or collision insurance. 
He must also have a trailer hitch 
made for his car at his own ex- 
pense, which is usually about $6 
or $7. Trailers must be returned 
in good condition, subject to the 
usual wear and tear of the road. 

Trailers are thoroughly cleaned 
and overhauled before being 
rented. Since rentals are usually 
to a good class of people, such 
as doctors and business men who 
hire for a week-end, the trailers 
are usually returned in good 
order. Some cars have been rented 
to New Yorkers, who did busi- 
ness by correspondence, their ref- 
erences being checked by the 
Boston Chamber of Commerce. 
Others have been rented to 
parties of girls, school teachers 
and families for short camping 
trips. 

The rental plan, under Mass- 
achusetts laws, has to be a con- 


Guide to Trailer Parks, 


Facilities Is Prepared 


PEORIA, Ill.—A national guide 
to trailer parks and their facilities 
is being prepared by T. E. Collins, 
who already has listed 1,000 bona- 
fide camps in the United Srates 
and Canada, classifying them un- 
der the heading of the “Thomas 
National Trailer Park Directory.” 


Collins has obtained the co-op- 
eration of trailer camp owners 
and operators, chamber of com- 
merce and service clubs in com- 
piling his list. 





tract or installment sale, the 
rental price constituting the in- 
stallments, and the renter volun- 
tarily surrendering the trailer 
under a re-possession clause. He, 
of course, is not held liable for 
subsequent installments after the 
re-possession. 

Trailer rental is advertised by 
the Robie firm over the radio, in 
local newspapers, school and 
fraternity magazines, in street 
cars, by signs outside the door 
of the Robie garage and by tow- 
ing a trailer equipped with signs 


Third Wheel Employed 


In New Palace Models 
FLINT.—With a marked trend 
in public demand toward larger, 
more spacious trailer coaches and 
a consequent increase in weight, 
a major problem facing trailer 
manufacturers is the distribution 
of weight and the elimination of 
any added weight upon the car. 
Palace Travel Coach Corp. have 
engineered into its three larger 
1937 models an innovation in the 
form of a third wheel. This is 
suspended in a well at the front 
end and operates in a cylindrical 
track which is built into the for- 
ward end of the steel chassis. This 
track is lubricated through ale- 
mite fittings and is sealed against 
water or dust. 
This third wheel is said to re- 


about the city. It is expected WITH A MARKED TREND in public demand toward larger|move all trailer weight from 
that the coming spring and sum- | coaches and a consequent increase in weight, Palace Travel Coach | either drawbar or the power unit, 
mer will show an increased de- | has engineered a third wheel in its 1937 models. It is suspended in a| leaving the latter with no added 
mand. well and operates in a cylindrical track. strain upon springs or body. 


Palace 


TravelCoach - 
A Complete Line - from 450 to 2495 iia 


Palace now gives dealers a greater selling advantage than ever before—a com- 
plete line of five sumptuous models ranging from 13 ft. to 23 ft. 9 in. in length 
and priced to meet the demands of all classes of buyers. 


Announcing 


New Low-priced 


Palace Coach 
“Special”’ 


A 2-passenger model, 13 ft. long, with 
steel chassis and other specifications up 


to the same high ~ 

standard as the AOO 
higher priced e 
models, f.0.b. factory 


+* Write for 2 
Beautiful 24-Page Catalog 
Wonderful 1937 Models in Colors 


NOW Gives Dealers 


You are missing a bet if you take on any line before you investigate the Palace— 
the coach with electric refrigeration, hot and cold running water, lavatory, 
shower, built-in bathtub, odorless chemical toilet and other extraordinary features 
and refinements not to be found in any other travel coach. 


The peak selling season is rapidly approaching! Get set now on a dealer or 
distributor franchise! 


PALACE TRAVEL COACH CORP. 
FLINT, MICHIGAN 


Palace Travel Coach Corporation 
Flint, Michigan 

Please send me a copy of your 24-page Color Catalog and 
Booklet about “How to Make Money Selling the Palace Travel 
Coach.” Also complete information about your [1] Dealer or 
(] Distributor Franchise. (Check which.) 
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Restrictive Laws Called Chief Menance to Trailers 


New Fuel-Oil Circulating 
Heater is Announced 





a handy “heat selector” located 


LANSING, Mich.—A new fuel- 


oil-burning trailer . circulating 
heater has been announced by the 
Duo-Therm division of Motor 
Wheel Corp., which the manufac- 
turer claims offers completely new 
standards of trailer-heating ef- 
ficiency, cleanliness and _  con- 
venience. 

Incorporating the same dual- 
chamber burner principle used in 
the Duo-Therm line of oil-burning 
home heaters, cooking ranges, 
water heaters and other appli- 
ances; the Duo-Therm Trailer Cir- 
culator not only eliminates the 
work of building fires, carrying 
ashes and other conveniences, but 
is said to give an all-weather clean 
fire range which results in con- 
stant, uniform, regulated heat 
under all conditions. 

The entire unit is enclosed in an 
attractive tailored cabinet finished 
to harmonize with any type of 
trailer interior. Measuring only 
12 inches wide, 18 inches deep and 
30 inches high, it requires a mini- 
mum of trailer space and is 
adaptable to any trailer interior 
layout. 

Other features include self-lev- 
eling oil control which permits 
proper operation whether the 
trailer is parker or traveling over 
uneven roads; a_ self-contained 
concealed large capacity fuel tank; 


ae 


SELL 50 FAST 


Flere are some of the many distinctive sales features in Bender Travel Mansions. 


People appreciate and want these features. They mean quick, profitable sales 





at the top of the cabinet which 
permits instant adjustment of the 
fire; removable top grill which 
permits use of the top of the heat 
chamber or stove for warming 
coffee. 

The burner itself has no wicks 
or moving parts. To operate it the 
user merely turns on the oil and 
throws in a match. The manufac- 
turers also point out that outside 
air is piped in and heated, thus 
avoiding any chance of exhaust- 
ing the oxygen within the trailer 
itself. Because of this and in view 
of the heater’s flexibility which 
permits operating on a very low 
fire, the heater can be left burn- 
ing all night, safely and econom- 
ically. The heater operates on or- 
dinary fuel oil or kerosene. It is 
listed as standard by the Under- 
writers’ Laboratories. 


City Trailer Camp Idea 


Studied by Milwaukee 


MILWAUKEE.—A study of the 
cost of establishing and operating 
a camp capable of accommodating 
50 trailers has been ordered by 
the county board highway com- 
mittee. The committee also ordered 
county counsel to draft ordinances 
regulating trailers. 


1 
2 
3 
4 
5 
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occupants; 
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for distributors and dealers. 


Before taking on any line of trailers we suggest you investigate the Bender 
Travel Mansion . . . the product of experienced coach builders. Examine it 
thoroughly . . . and the company back of it. Think what it can mean to you 
product of such outstanding value . . . of such 


to present to your clientel 
exceptional sales appeal. 


THE BENDER BODY COMPANY 


Builders of Mobile Homes Since 1922 
Executive Offices - - Cleveland, Ohio 
Trailer Division - - 400 Clarke St., Elyria, Ohio 


Inquiries pouring in. Big sales opportunities for distributors 
and dealers who are “on their toes”. Automobile dealers 
who organize @ separate trailer department get an addi- 
tional profit without increase in overhead. C. I. T. 


finance plan. 





Fully insulated walls and roof. Year 
round comfort regardless of climate. 


Power braking system. Safety wher- 
ever the highway leads. 


Alll steel construction. Protection for 
“Room-in-a-room’” utility cabinet, 
wardrobe and shower all in one. 


Produced in large modern factory by 
@ responsible organization. 


THE NEW Duo Therm fuel oil 
burning trailer stove is enclosed 
in attractive tailored cabinet. 


Elcar Adds Dealers 


ELKHART, Ind—tThe following 
new dealers and distributors have 
been added by the Elcar Coach Co.: 
State Motor Car Co., Houston, dis- 
tributor for Texas; United Trailer 
Sales, Roanoke, Va., distributor for 
eastern Virginia, West Virginia and 
North Carolina; and Frances Wick- 
land, Grand Rapids, Minn., dealer for 
surrounding territory. 

















long, care free service. 





SOME GOOD TERRITORIES STILL OPEN. WRITE OR WIRE NOW BEFORE IT’S TOO LATE! 











Need of More Camps 
Is Cited in Magazine 


NEW YORK. — With estimates 
of the number of automobile 
trailers already on the road rang- 
ing from 160,000 to 300,000 and 
with rapid growth of the use of 
traveling homes “disturbing peo- 
ple with a stake in the future”’— 
real estate men, hotel proprietors, 
highway officials and state legis- 
latures—the trailer “is still only 
a gadget,” according to an article 
in the current issue of Fortune 
Magazine, which declares that 
“the trailer has suddenly arrived 
at a point where it is in danger 
of being overwhelmed by restric- 
tive statutes.” 


Meanwhile the industry, For- 
tune declares, today “is in a po- 
sition similar to that of the auto- 
mobile when it was waiting for 
the roads to be spun; the faster 
it grows, the more tourist camps 
it needs scattered throughout the 
country.” 


ADN Is Quoted 


Quoting Automotive Daily News 
as the authority in the field, the 
article cites estimates that “there 
are about 160,000 house trailers on 
the road. The whole factory pro- 
duction last year did not exceed 
35,000 units, or a gross business of 
around $19,000,000. Perhaps 20,000 
more trailers were hammered to- 
gether by people in their own 
backyards, For this year conser- 
vative manufacturers talk of a 
total production of between 85,000 
and 100,000 units, or a gross busi- 
ness of between $47,000,000 and 
$55,000,000. One substantial chunk 
of the increase they expect to 
come from the replacement of 
ramshackle homemade trailers; 
another from supplying not homes 
but rambling display rooms. 


“For the time being, at least, 
these facts would seem to dispose 
of the notion that the U. S. is on 
the verge of being converted into 
a rolling camp. And whatever is 
left of that idea is soon dispelled 
by a study of the plans of the 
trailer builders themselves. Small 
men, most of them, mousetrap 
makers startled by the customers’ 
banging at their doors, they have 
no exalted ideas about converting 
homeowners to nomadism. Indeed, 
now that they’ve begun to see 
prospects of making money in 
this fastest-growing new industry, 
all this talk of people’s using 
trailers as homes, has them wor- 
ried. They want the trailer to be 
a vehicle, not a permanent ad- 
dress.” 


Mass motor producers, Fortune 
declares, are not yet interested in 
the trailer business “because it is 
still too piddling for their gar- 
gantuan appetites,” while the 
professional body builders for the 
most part “were caught napping,” 
but some of both groups “are now 
elbowing into the field.” 


Still a Luxury 

“The builders admit that fac- 
tory-built trailers, so far as the 
average family is concerned, are 
still a luxury,” the article de- 
clares. “Their cost is proof of 
that. You can only dip so far into 
the low-income brackets with a 
product retailing from $400 to 
$650: families in that group have 
enough trouble as it is supporting 
cheap cars. 


“But there is still another field, 
as yet barely touched, which the 
trailer builders are hoping to in- 
vade: and that is the building of | 
commercial trailers, Some believe | 
that commercial trailers will) 
sooner or later become the in-| 
dustry’s mainstay.” 


The law-enforcement commit: | 
tee of the American Assn. of Mo- 
tor Vehicle Administrators re- 
cently decided that if trailers con- 
tinued to multiply as they have 
in the past, in two years they | 
could “become the greatest men- 
ace on the road,” Fortune reports. 


“From being completely ignored 
and unhampered by legislation, the | 











trailer has suddenly arrived at a 
point where it is in danger of be- 
ing overwhelmed by restrictive 
statutes,” the article continues. “It 
has been estimated that some 10,- 
000 laws regulating trailers will 
be laid before state, county, city, 
and town legislatures and councils 
this year. 


“In one sense, the trailer in- 
dustry is in a position similar to 
that of the automobile industry 
when it was waiting for the roads 
to be spun: the faster it grows, 
the more tourist camps it needs 
scattered throughout the country 
where water, electricity, toilet fa- 
cilities and a measure of amuse- 
ment, novelty, and comfort can 
be had.” 

“With the rise of the trailer 
there came up, inevitably, organi- 
zations calculated to take advan- 
tage of the herd instinct inherent 
in all human regroupings. Sire of 
the brood is Tin Can Tourists of 
the World (originally America). 
That realistic name, suggesting so 
much, has been blamed for the 
low esteem in which trailer trav- 
elers are held. Nevertheless the 
organization claims 97,000 mem- 
bers. The Automobile Tourists 
Assn., claims 5,000 members. Most 
recent organization of this stripe 
is the Trailer Owners of America, 
still too young to have made its 
mark. 

“You might consider’ these 
groups as the origins of mobile 
lodges. The first two charge no 
dues: only a $1 fee, for which you 
get a radiator emblem. Both have 
the motto: ‘Do unto others as you 
would that they should do unto 
you.’ Their principal objectives are 
to advise members on travel con- 
ditions, arrange get-togethers, see 
that camps are kept ‘morally and 
sanitarily clean.’” 


Travel Mansion 


Adds Dealers 


ELYRIA, O.—E. J. Speh, man- 
ager of the trailer division of the 
Bender Body Co., announces the 
recent appointment of the follow- 
ing distributors to represent the 
all-steel Travel Mansion. 


They are Harry W. Arnold, 
Newark, O.; Walter J. Bauman, 
Cleveland; Geo. F. Wagner, To- 
ledo; Industrial Machinery Co., 
Kansas City; DeBlois Motor Sales 
Co., Pawtucket, R. 1; Deming & 
Krost, Akron; Winkler Motor 
Sales Co., Montgomery, Ala.; Hill 
Motor Sales Co., Oak Park, IIL; 
Humer-Binder Co., New York; 
Stedman-Stair Co., Minneapolis; 
Patton Auto Paint & Trim Co., 
Cairo, Ill.; Grant Motor Sales Co., 
Detroit, and New England Marine 
Co., Boston. 

Dealers appointed include Col- 
gan Motor Sales Co., Elyria and 
Lorain, O., and the Somerset Bus 
Co., Mountainside, N. J. Export 
connection for England, Bertram 
Hutchins Caravans Ltd, Win- 
chester, England. 





Bender Trailer Depts. 


Now Located in Elyria 


CLEVELAND. All depart- 
ments of the trailer coach divi- 
sion of the Bender Body Co. are 
now located at the new trailer 
factory in Elyria, O., a suburb of 
Cleveland. 


Plant operations are under the 
direction of Joseph Bender, treas- 
urer of the company. The produc- 
tion manager is Howard Dayton 
and the chief engineer is J. H. 
Teachout. Burt Graves is director 
of purchases and the sales activi- 
ties are now centralized in Elyria 
under the direction of Ed S. Speh, 
manager of the trailer division. 


‘ 
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Parkhill Cites Needs to Improve Trailers’ Service 


Ways Given to Overcome 
Excessive Strain on Cars 


CHAMPAIGN, Ill. — “Having 
grown up with the development 
of the bus industry as operators, 
automobile dealers since 1915 and 
conductors of summer vacation 
tours chiefly with camping equip- 
ment and bus equipment, Park- 
hills have some first-hand experi- 
ences with the operation of trail- 
ers,” E. R. Parkhill, of Parkhills’ 
Tours, Inc., declares. 


“The trailers were used in con- 
nection with the Club-Auto Tours 
organized in 1936, using trailers 
with Oldsmobile sedans as power 
units. The trailers were equipped 
with sleeping accommodation for 
five, making a club home while 
on the road and in camp,” he 
says. 

“During the many years spent, 
both at selling and operating 
tours, there have been develop- 
ments from year to year that are 
important points of consideration 
at this time for both owners and 
manufacturer’ of trailers. 


Makers Can Benefit 


“The manufacturers of trailers 
are in a position to benefit from 
the expensive processes through 
which cars, buses, and trucks have 
passed and are still experiencing. 


“It has been a trait of human 
nature to abuse the carrying 
capacity of any vehicle made to- 
day, and on the road are thou- 
sands of trailers that are being 
towed by underpowered cars, con- 
sidering the size of the trailer 
and the manner in which the 
trailers have been loaded for 
short or extensive trips. For a 
satisfactory service record, it will 
pay the trailer manufacturers, and 
automobile manufacturers as well, 
to give considerable thought to 
just what is going to happen when 
a 25-foot trailer is to be towed 
by any of the popular low-priced 
cars, especially if the prospective 
purchaser contemplates a trip into 
mountainous areas. 


“The cars of today are being 
built to accommodate an average 
number of passengers with nor- 
mal baggage, and such items as 
springs, tires, and frame are built 
to carry that load. This is par- 
ticularly true, assuming that the 
car will last a normal life with 
proper maintenance. 


Usually Forgets Strain 


“The average motorist suddenly 
makes up his mind to purchase a 
trailer and usually forgets that 
an additional strain is being 
placed on his car effecting tires, 
springs, clutch, transmission, and 
generally straining other parts of 
the body and chassis. In this 
connection it is well to consider 
the following points. 


“The weight on the car should 
not exceed 275 pounds and this 
additional load must be offset by 
several factors: 


Helper springs must be in- 
l stalled, and of a type that can 
be easily removed when the trail- 
er is to be stored or parked any 
length of time; for, as stated, the 
car is built to carry only its nor- 
mal load. The removable feature 
returns the car to its normal 
riding comfort when driven with- 
out the trailer attached. 


Extra-ply oversized tires 
2 should be used on the 
rear of the car to allow for this 
additional weight. From actual 
experience, nothing less than a 
six-ply tire should be used either 
as rear tires on the car or on the 
trailer proper. 

“The need of helper springs in 
our particular experience became 
a necessity, as the car could not 
have successfully operated 
throughout a season. It has been 
noted that one or more trailer 
manufacturers have adopted a 
single front wheel to offset the 
added weight to the car and this 





may prove to be a more satis- 
factory solution. Without actual 
experience, it appears to be a 
decided engineering improvement. 

Brakes will, in our opinion, 
3 soon become a legal require- 
ment in every state on trailers 
weighing more than 1,000 pounds. 
Again, in this instance, cars are 
equipped with brakes for normal 
use and braking service has not 
been allowed to cover the neces- 
sity of stopping the momentum of 
a trailer being towed without 
brakes. Considering the cost of 
installation, it is much more eco- 
nomical to have braking power 
on the trailer rather than accept 
the hazard of depending upon the 
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PARKHILL TOURS USE COACH trailer fleets to take groups of 
people sightseeing from coast to coast. Over 200,000 miles of service 


| 

car brakes and thereby shortening 

the time of their usefulness. 

Properly-installed brakes operate 

with efficiency and should not be 
overlooked. 

Transmissions, clutches, and 

gear ratios. In this connection 

it appears to be a problem of the 

car manufacturer to anticipate 


was built up in 1936 in this fleet operation. 


the additional strains that will 
be placed on these units of the 
car, due to the towing of trailers. 
Actual experience again shows 
that clutches and transmissions 
are given considerable additional 
strain due to the fact that there 
is a perceptible take-up between 
trailer and car when starting 


from a dead stop and especially 
while on an incline. 
“Transmissions are used more 
frequently in lower speeds, and 
clutches must assume a greater 
load. The average motorist be- 
lieves in the power of his make 
of car. Consequently, he fails to 
use the proper gears and permits 
his motor to labor and overwork 


in high gear, when a like speed. 


could be made in ease, without 
abuse, in second gear. 

“Our advice would be always to 
consider, that, only when the car 
is towing a trailer on level 
ground, can its normal operating 
efficiency be realized. In moun- 
tainous areas or in rolling coun- 
try, the car owner must consider 
that his pulling power has been 
reduced one gear. High must be 
replaced more often by second 
and second gear by first when a 


(Continued on page 12, Col. 5) 
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FULL LENGTH VIEW 


merchandising 


and popularity. 


particular situation. Dealer and distributor 
discounts are in line with those in the 
automotive industry. Financing of trailer 
sales can be arranged. 


Schult dealers are making real 


More Quality for Less Money 


Mass production methods and the savings 
effected by quantity buying permit us to 
build and deliver a better trailer for less 
money. Users recognition of this fact is 
the reason for Schult’s tremendous business 


Share 






Our constant aim is 
to give you more 
ality, Comfort and 
eral for your 
'railer dollar. Our 
trailers must, make 
good or we will, 


en 


CHULT has designed its line to get the big 

popular price market. Hundreds of dealers are 
building large sales volume and profits with the 
Schult Trailer franchise. 


YOU TOO CAN MAKE MONEY WITH SCHULT TRAILERS 


Priced to Selll 


With Schult Trailers, a greater percentage 
of prospects is sold. The line represents a 
wide range in prices and models designed 
to give more trailer value. Thus, a prospect 
is certain of finding a trailer to fit his per- 


sonal requirements at a price he wants 


: to pay. 
Cooperative Dealer Policy 


The Schult dealer 
cooperation. Your 
you are supplied with dealer-helps and 
leads from your territory and are extended 


poli is one of full 
ranchise is protected, 


suggestions to meet your 


Dept. 63 


Aggressive National Advertising 


Schult’s national advertising campaign is 
producing thousands of inquiries—man 

of which are from your territory. Schult 
advertising is appearing in such publica- 
tions as Saturday Evenin, 
Geographic, Trailer Travel, Field & Stream, 
Sports Afield and National Sportsman. 


Post, National 


rofits. The future is full of even greater 
possibilities with the complete Schu/t line of house and commercial trailers. 
A few major distributing points are still open and we welcome distributors 
and dealers who have vision and ability to merchandise. Write today out- 


lining facilities or experience. 


SCHULT TRAILERS, Inc., 


World’s Largest Manufacturers of House and Commercial Trailers 


Elkhart, Indiana 


In Canada—Beach Motors, Ltd., Ottowa, Ontario 


SCHULTS.: TRAILERS 
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Model Trailer Camp Bill Prepared by Hotel Assn. 


Calls for State Li Licensing, 
Strict Health Regulations 


(Continued from Page 1) 


the information outlined in regu- 
lations promulgated by the health 
officer. 

“A permit fee of $——per unit 
shall be charged before any such 
permit shall be issued. 

“Tt shall be unlawful for a 

trailer to locate on any prem- 
ises other than those contained 
within a trailer camp duly per- 
mitted and maintained pursuant 
to the provisions of this act. 

“No unit shall contain less than 
600 square feet in area and no 
unit shall be permitted to accom- 
modate more than one trailer. 

4 “Health officer to inspect and 
pass on location and sanita- 
tion of camps. It shall be the duty 
of each health officer, when noti- 
fied of the existence of or pro- 
posed establishment of any trailer 
camp in his jurisdiction, promptly 
to inspect and determine the pro- 
priety of the location of the camp 
and of its sanitary conditions. If 
the location or manner of opera- 
tion of the camp be found by him 
to be detrimental to the public 
health, he shall cause the camp 
to be removed or the manner of 
its operation to be corrected. 
5 “Issuance and revocation of 
permit. If the local health | 
officer is satisfied after inspection | 
that the existing or proposed 


OZARK SHOWS 





trailer camp will not be a source 
of danger to the health of its oc- 
cupants or to others and that it 
conforms to the requirements of 
this act, he shall issue the neces- 
sary permit. The permit shall ex- 
pire on Dec. 31 following the date 
of issuance. Any such permit may 
be revoked for cause after a hear- 


ing. 
6 “Record of guests. Every op- 
erator of a trailer camp shall 
require all persons using such 
trailer camp to register in a book 
kept for that purpose. He must 
also keep a record of the name, 
address and car license number of 


|each occupant of said trailer camp, 
|which record shall at all times 


be open for inspection. 


“Copy of this act to be posted. 

There shall be furnished by 
the health officer and conspicu- 
ously posted in every trailer camp 
a copy of this act. 


8 “Trailer camp sites. Camps 
shall not be located where 
adequate drainage is impracti- 
cable. 
9 “Water rules to be observed. 
Whenever trailer camp is lo- 
cated on the banks of a spring, 
lake, reservoir, stream or other 
water course which is a source of 
water supply protected by water | 





NEW 1937 AUTO CRUISER medium sized model has four windows 
on the side with two front windows. The vent which carries the odors 
from the cooking stove is even with the top of the window line. 


rules enacted by the state com- 
missioner of health, all said water 
rules shall be strictly observed. 


10 “Camps to be kept in clean 
and sanitary condition. All 
tents, cars, and buildings in, and 
the grounds surrounding trailer 
camps shall at all times be kept 
and be left in a clean and sanitary 
condition. 


11 “Ventilation and fly-proofing 
required. Kitchens, dining 
rooms and mess halls, privies or 
other toilet facilities located in 
trailer camps shall be properly 
ventilated and adequate methods 
of excluding flies shall be used. 
12 “Fire protection required. 
Any buildings or structures 


AMERICA 


FOUR NEW COACHES © 


16’ 10 Junior 
18’ 10 Roamer 


20’ 10 Senior 
22’ 10 Metropolitan 


SPECIFICATIONS 


Featuring modern streamlining and choice of six beautiful 
color combinations with luxurious interior appointments. Large 
bathroom with toilet, hand bowl and metal floor with shower 
drain. Hot and cold running water. Steam heat, porcelain lined 
ice box and oven type stove, blower vent fan, deep sofa bed, 
davenport and Pullman dinette, sleeping four large persons. 
Standard equipment: Radio, Electric Brakes, Battery, Charger, 
Spare Wheel, Tire, Bumper, 6 and 110-Volt Lighting System. 


Write for Complete Information and Literature 


513 NEW CENTER BUILDING 


DETROIT, MICH. 








on a trailer camp shall be ade- 
quate equipped with fire extin- 
guishers and other fire fighting 
apparatus. 


13 “Location of wells or springs 
in trailer camps. No wells 
or springs used as sources of 
water supply for camps shall be 
so constructed and located as to 
be subject to pollution by seep- 
age from cesspools, privies, sew- 
age treatment works, stables and 
manure piles. 


1 4 “Protection of wells and 

springs. Any well or spring 
used as a source of water supply 
for a camp shall be so lined, 
curbed and covered as to prevent 
the entrance of surface water, 
superficial ground water and ac- 
cidental or wilful pollution. Water 
therefrom shall be secured by 
means of a gravity discharge pipe 
or by pumping. 


15 “For every trailer camp 
there shall be provided con- 
venient, suitable and adequate 
drinking water, laundry facilities, 
showers or bath-tubs, slop sinks 
and wash-basins with running 
water of sanitary design and con- 
struction. 


16 “Suitable toilet facilities to 
be provided. For every 
trailer camp there shall be pro- 
vided convenient, suitable and 
adequate privy or other toilet 
facilities and such facilities shall 
be approved by the health officer. 


17 “Location of privies relative 
to sources of public water 
supply not protected by rules. No 
privy or other receptacle for the 
deposit or storage of human ex- 
creta shall be contructed, located, 
or allowed to remain within 50 
feet of any lake, reservoir, stream 
or water course forming a part 
of a public water supply not pro- 
tected by rules enacted by the 
state commissioner of health, nor 
shall drainage from any privy, 
cesspool, or sewage treatment 
works be permitted to empty 
directly into any lake, reservoir, 
stream or water course forming 
a part of a public water supply, 
except sewage effluent from sew- 
age treatment works, plans for 
which shall first have been ap- 
proved by the state commissioner 
of health, and a permit issued by 


him. 
l 8 “Construction of privies with 
reference to sources of 
water supply for camps. No privy 
shall be located on the direct line 
of drainage to nor less than 100 
feet in a horizontal direction from 
any well, spring, lake, reservoir, 
or stream used as a source of 
water supply of a camp. All priv- 
ies when located between 100 feet 
and 200 feet from such sources of 
water supply for the camp shall 
be so constructed as to provide 
watertight receptacles for the 
storage of excreta. Such recept- 
acles shall be emptied or removed 
before they fill or overflow or 
spill in carrying, and the con- 
struction of the privy shall be 
such as to facilitate the conven- 
ient removal and replacement of 
any portable containers. Privies 
with permanent watertight con- 
tainers shall be so constructed as 
to facilitate the transfer of the 


| contents of the containers to port 





able, watertight vessels used in 
transfering the material to points 
of disposal. 


19 “Location of leaching privies 

and sewage treatment works 
relative to sources of water supply 
of trailer camps. No leaching priv- 
ies, cesspools, subsurface tile 
drains, sand filters, or other units 
of sewage treatment works which 
are not watertight shall be lo- 
cated on the direct line of drain- 
age to nor closer than 200 feet 
from wells, springs, ponds, reser- 
voirs, or streams used as sources 
of water supply for a camp, ex- 
cept sewage treatment woras, 
plans for which first shall have 
been approved by the state com- 
missioner of health. 


20 “Disposal of wastes from 

privies. The pails or buckets 
used in privies located between 
100 and 200 feet from the water’s 
edge, as referred to in regulation 
18, shall, when not more than 
three-quarters filled, be removed 
from the privy and carried at 
least 200 feet from the water’s 
edge and the contents there either 
burned or buried in a trench at 
least two feet deep so that when 
buried there shall be at least one 
foot of earth cover, The tubs or 
buckets immediately after being 
emptied shall be rinsed out with 
a suitable disinfectant and the 
rinsing fluid shall be emptied 
into the trench. 


21 “Approval of plans for sew- 
age treatments works re- 
quired. Plans for sewage treat- 
ment works to serve trailer camps 
shall be submitted to and receive 
the approval of the state com- 
missioner of health, and an ap- 
plication for a permit shall be 
made to and a permit secured 
from him for the discharge of 
sewage or sewage effluents into 
any of the waters of this state. 


2? “Garbage disposal. All gar- 
bage, kitchen wastes and 
other rubbish in camps shall be 
deposited, in suitable covered re- 
ceptacles which shall be protected 
from flies and emptied and 
cleaned as often as necessary to 
keep them and their surroundings 
in sanitary condition. The con- 
tents shall be burned, buried or 
otherwise disposed of in such a 
way as not to be or become of- 
fensive or insanitary or create fly 
breeding places. 


23 “Camp personnel. No per- 

son suffering from a com- 
municable disease or who is a 
carrier of such disease shall be 
employed in a trailer camp in any 
capacity. 


2 4 “Persons in charge of camp 
to report cases of disease 
presumable communicable. It shall 
be the duty of the person in 
charge of any trailer camp to re- 
port immediately to the health 
officer the name and address of 
any person located upon the camp 
premises affected with any disease 
presumably communicable. Unit 
official action on such case has 
been taken, strict isolation shall 
be maintained. 
25 “Lights. Every trailer camp 
shall be provided with ade- 
quate means of lighting the same 
at night, and all toilets and baths 
shall be provided with lights 
which shall be kept lighted from 
one-half hour after sunset until 
one-half hour before sunrise. 


26 “Stoves, fuel and fire ex- 
tinguishers. All stoves and 
fuel used in any trailer camp for 
cooking or heating purposes shall 
be of a type approved by the 
fire marshal. There shall at all 
times be maintained in every 
trailer camp at least one approved 
fire extinguisher for every five 


units. 
27 “Rules and regulations. The 
health officer shall have the 
power to promulgate rules and 
regulations for the enforcement 
of the provisions of this article, 
and for the purpose of insuring 
the maintenance of trailer camps 
and structures therein in a man- 
ner compatible with public health 
and safety.” 
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Two New Models Shown 
During 2-Day Conclave 


STURGIS, Mich. — Forty-three 
dealers and distributors of coach 
trailers attended the first trailer 
distributors meeting ever held by 
the Royal Wilhelm Furniture Co. 
here. 

The two-day session opened at 
the Eliot hotel Feb. 23 with an 
address of welcome by “Ray” 
Spencer, president of the com- 
pany. At luncheon Mayor Martin 
J. Bostetter of Sturgis, presented 
golden “Keys to the City” to each 
visitor. 

During the convention two new 
models for 1937 were shown—a 
15-foct four-passenger coach 
called the Rover which sells at 
$595 and which is designed to be 
the leader in the line for early 
summer business; and a 21-foot 
six-inch luxury coach called the 
Commander which is a “five- 
room flat on wheels.” 

In these two new designs, but 
especially in the larger job, un- 
usual attention is given to fine 
interior cabinet work. A liberal 
use of fancy-turned corner pieces, 
which add considerable to the 
homey atmosphere of the wood- 
work, expert door-paneling treat- 
ment, hardware and light fixtures 
which harmonize with the interior 
appointments, are _ particularly 
noticeable. 


Supply Makers Speak 
Speakers from the various man- 
ufacturers, who supply products 
which enter into the construction 
of the Royal coaches, gave edu- 
cational and sales promotional in- 
struction to the dealers. Among 
these were R. E. Martin, Martin 
Steel Products Co., steel frames; 
R. W. C. Evans jr., Atwood Vac- 
uum Machine Co., hitches; H. R. 
Fitzgerald, Midland Steel Corp., 
brakes; A. A. Laden, Masonite 
Corp., masonite; H. Muehlbeck, 
Berry Brothers, finishes; Wm. J. 
Kerfin, National Plywoods, Inc., 
plywood; and W. Russell Wilday, 
secretary-manager of the Trailer 

Coach Manufacturers Assn. 


Mrs. Bettie M. Orr, of Orr and 
Orr, Chicago distributors of Royal, 
spoke on the Royal line. J. O. 
Buckeridge, of J. O. Buckeridge 
& Co., outlined advertising plans 
for the coming season, and Karl 
Hale Dixon, editor of Trailer 
Travel; Ralph G. Hess, editor of 
Trailer Caravan, and Jack Weed, 
editor of the Trailer Trade Sec- 
tion of ADN, also spoke. 


L. E. Ragsdale, of the Western 
Union Telegraph Co., told the 
dramatic story of how the first 
six Royal-built W. U. mobile tele- 
graph offices went into service 
during the Ohio river valley flood. 
These two car loads of coaches 
all equipped for service had just 
arrived in New York and had not 
been unloaded from the trains 
when the flood hit Cincinnati. The 
cars were immediately rerouted 
to the flood zone, one north and 
one south of the river. A mobile 
office went into service at three 
major points on each side of the 
river. 

Refugees Stand in Line 

Ragsdale said that at New 
Albany, where the W. U. office 
was completely under water, the 
Royal-built office served refugees 
that stood in line a block long for 
over 48 hours to send messages 
to friends or relatives. 

Otto Harloff, sales manager, 
delivered 31 coaches to his dealer 
body at the convention and these 
were driven back to the retail 
outlets by the dealers following 
the meeting. 

Among the Royal dealers who 
attended the convention were O. 
S. Jacobson, Jacobson Auto Co., 
Madison, Wis.; Eric Reed, Flint, 
Mich.; F. J. Pendleton, Lansing, 


Mich.; Hal Jenks, Grand Rapids, 
Mich.; Harris Brothers, Defiance, 
O.; J. Oliver Pore, Findlay, O.; H. 
Smith, Smith & Shaver, Toledo; 
Ali Klein, Sherman Sales Co., 
Cleveland; Jack Gray, Richmond, 
Ind.; F. J. Horuff, New Augusta, 
Ind.; W. C. Shanks, Trailer Sales 
Co., Wichita, Kan.; Ward and 
Bettie Orr, of Orr & Orr, Chicago; 
A. Knoblaugh, Holly Hill, Fla.; 


H. W. Quine, National Trailer} ket, this SafeTcook provides am-| ton for trailers over 3,000 pounds. 


Sales Co., Los Angeles; H. H. 
Howell, Trailer Coaches, Inc., 
Buffalo; H. T. Newton, Oklahoma 
Trailer Co., Oklahoma City; Har- 
old Lorenz, Lorenz Brothers, Kal- 
amazoo, Mich. 


VELMO UPHOLSTERIES 
GOODALL FABRICS 


| 
THE ONLY PORTABLE four- | 
| burner trailer stove on the mar-| 


|ple room for four large cooking 
utensils without crowding. The 
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First Sales Meeting 





Wis. Bill Sets Up 
Regulations For 
Trailers, Camps | 


MADISON, Wis.—The Schoe- 
necker bill, introduced in the| 
state senate Feb. 23, would place| 
trailer camps under the jurisdic-| 
tion of the board of health. 

Under the bill a tax of 25 cents| 
must be paid on each trailer less 
than 3,000 pounds gross weight 
and an additional fee of $5 per 


The bill provides that all trail-| 
ers should be equipped with lights 





fire extinguisher, and a speed limit 
of 45 miles per hour is set. 


The measure further provides 
that a minimum space of 600 
square feet should be provided for 
each trailer in camps, and that 
no trailer may be parked on pub- 
lic property during the night for 
sleeping purposes except in speci- 
fied camps. 

Violators would be fined not 
less than $5 nor more than $50 
and will be liable to a prison term 
of not less than five days nor 
more than 30 days. 


Trailers Prizes in Contest 
DETROIT.—Lehn & Fink Prod- 
ucts Co., sponsors of the Pebeco 


stove made by the Midland Steel | on the upper outside corners, two| radio program, “The Gumps,” on the 
Products Co., Detroit, has a spec-|red lights in the back and two| Columbia network, will give away 


ial arrangement whereby a steady 
flame is said to be provided. 


green ones in front. Trailers| 
should each be equipped with a| 


each week one all-steel automobile 
trailer in a contest. Lennen & Mitch- 
ell, Inc., is the agency. 
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THE REALLY “HOMEY” TOUCH 


It isn’t enough to “put up some drapes’’ 
. . . trailers deserve the same superb 
Goodall fabrics sponsored and selected 
for fine homes by leading decorators and 


magazines. 


Goodall upholsteries and draperies are es- 


pecially right for trailers. 


They are prac- 


tically impervious to weather, sun, dust 
or time--and offer infinite possibilities for 
fashion-right decorating. Shown here are 
two approved combinations; be sure to 
see the complete Goodall range! 


Drapes of cheerily-flow- 
ered “‘Cheshire”’ mate 
handsomely with ‘‘Ard- 
sley”’ upholstery’s inter- 
esting all-over design. 


dall 
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GOODALL-SANFORD INDUSTRIES, Fifth Avenue at 31st Street, New York City 
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INOUSTRIES 


Goodall drapes in gay, 
colorful stripes are a per- 
fect complement for the 
honeycomb-like weave of 
**Glenburn.”’ 
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SEAMLOC CARPETS 
LEATHERWOVE FABRICS 





SOUTHERN, N. Y. 
and 
CONNECTICUT 


Trailer Show 


Westchester County Center 
Bronx River Parkway 
White Plains, N. Y. 


April 8 to 13 
Inclusive 


A few desirable spaces left 
for exhibitors. Write or wire 
today to C. J. Nuttall, 32 
Depot Plaza, White Plains, 
N. Y. 
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D. D. Arehart 
Renamed Head 
Of Palace Coach 


FLINT.—Stockholders of Palace 


Travel Coach Corp., at their first | 


elected to 


annual meeting here, 


the board of directors for 1937 the | 


following: D. D. Arehart, Arthur 
Sarvis, Harry M. Rogers, Earl P. 
Trobert, Dr. Walter Z. Rundles 
and Bertram R. Scheff. 

Following the _ stockholders’ 
meeting, the board re-elected Are- 
hart as president and treasurer; 
Scheff, vice-president in charge of 
sales; Rogers, vice-president and 
assistant treasurer, and Trobert, 
secretary. 

Steady progress was reported 
for the corporation’s first year in 
volume trailer production. Scheff 
stated that the distributor and 
dealer organization now touches 
250, of which 80 per cent are au- 
tomobile dealers. It is anticipated 
that by next autumn the dealer 
organization will comprise at 
least 800. The plant, located here, 
is now capable of a peak produc- 
tion of 60 units in 24 hours. 


DEALERS 


LOOKING AFT 


CLUB CAR IS THE BEST VALUE ON THE MARKET! 


The De Luxe Model is 18 feet long and 7 feet wide (outside 
body measurements). Height inside is 6 feet 4 inches. 
Bendix BRAKES, Mahogany FURNITURE, WRITING DESK, 


Drop-Leaf 


DINETTE TABLE, 


front DRESSING ROOM, 


“*Trailerkook’’ Cooking and Heating STOVE, SENG BEDS, 
All-over Celotex INSULATION, Concealed factory-made ICE 
BOX, Metal front lower Corners, Steel and Wood CHASSIS, 


Two RUB RAILS, Newest 
HITCH, Lumaline LAMPS and 


ty 
Guaslity in every detail at only 


Combination JACK and 


$795.00 make CLUB CARS easily sold. 
Other Models from $595.00, COMPLETE. 
WRITE OR WIRE TODAY FOR MONEY MAKING 


DEALER 


OFFER! 


U.S. CLUB-CAR TRAILER CO. 


CHAMPAIGN, ILLINOIS 





Two Models in 
a Wide Range 
of Stock Sizes 
Chosen by trailer 
builders who de- 


mand the highest 
quality. 





| inches 
| weight of the Model A given as 


| 670 
| swinging rear tail gate and stake 





W. D. FOREMAN ANNOUNCES this new type utility trailer in 
two sizes—1,500-pound and one-ton models. Built rugged to meet the 
needs of the contracting trade, this trailer has coach type hitch and 


provision for brakes. 


Two Heavy Utility Trailers 
Offered by W. D. Foreman 


CHICAGO.—-W. D. Foreman, 
known in the trailer industry as 
one of the early sources of supply 
for trailer axles, announces two 
new utility trailers, designed for 
the farmer, contractor, builder 
and business man who has need 
for a trailer with a payload 
capacity of from 1,500 to 2,000 
pounds. 

The Trailtruck, as the new units 
are known are heavier than the 


ordinary utility trailer and en-| 


gineered to withstand the type of 


heavy duty service to which a} 


great proportion of these automo- 


bile-powered cargo carriers are| 


subjected. The hitch is of the 
standard ball and socket coach 
trailer type with provision for 
locking, either on or off the tow 
car. The frame is of heavy duty 


| channels and angles three inches 
| deep, and the body is formed of 


12-gauge steel. Tail lights are 
standard equipment. 


Brakes are provided for in the 


axle design and are offered at a} 


slight extra charge. The Model A, 
one-ton capacity, lists at $185 and 
the Model B, 1,500-pound capacity, 
lists at $162.50, fob Chicago. 
Bodies on both models are 45 
by 84 inches with the 


735 pounds and the Model B as 
pounds. Each body has a 


pockets for sideboard extensions, 
making provision for stock racks 
or covered van type upper struc- 
ture. A stabilizing jack 


| offered as an extra, with provi- 


sion being made in the front end 
construction for it. 

Ready sale for the new trailers 
is seen, not only as freight car- 
riers behind passenger cars but 
for use behind %-ton and 1%-ton 
trucks as a unit which will enable 
the doubling of the payload when 
necessary. 


HerZim window and screen assemblies are used on 90 per cent of the 
trailers built in America today. They offer clear vision, without cross strips 
of metal to obscure the view. They are easily operated, positive in adjust- 


ment, waterproof and insert proof. 


because they are true to size and are easily installed. 


Metal Mouldings for the Trailer Coach Builder 


We manufacture hundreds of moulding sections that meet every need of 
the trailer builder—drip mouldings, bumper rails, angles, finish mouldings, 
T mouldings, etc. All are described in our Catalogue, that will be mailed you 


upon request. 


They simplify production problems 


HERRON-ZIMMERS MOULDING COMPANY 


DETROIT, MICHIGAN 


3654-76 BEAUFAIT 





The design anticipates in the 
hitch, the provision for brakes 
and the axle center and hub di- 
mensions, all requirements from 
a safety standpoint which may be 
demanded by state legislatures 
this coming year of all car-pow- 
ered trailers of over 1,000 pounds 
capacity. 


Conn. Modifies 
Rules on Trailer 


Brakes, Lights 


HARTFORD, Conn.—Motor Ve- 
hicle Commissioner Michael A. 


Connor has announced an amend-| 


ment to his recent ruling regard- 
ing coach trailers, which modifies 
the requirements affecting brakes. 
The modification was made when 


|the commissioner became aware 


| that enforcement of the brake re- 








quirement as stated in the Feb. 1 


ruling would result in an undue}! 


hardship to trailer owners as well 
as dealers having stocks on hand. 


The original section regarding 


brakes was as follows: “2. Brakes | 


are required on all trailers, whose 


gross weight is 1,000 pounds or} 


more, adequate to stop such ve- 
hicle within a braking distance of 
30 feet on a dry paved surface, 


from a speed of 20 miles per hour.” | 

The amendment reads as fol-| 
lows: “Section 2 requiring brakes | 
is also|°? all trailers, and that part of| 
| Section 4 with reference to run-| 
ning lights, of “Rules Regarding | 


Camp or House Trailers” dated 


Feb. 1, 1937, does not apply to) 
house trailers sold before May 1, | 


1937, or that have been sold if 
the braking performance of the 
combination of vehicles conforms 
to existing brake requirements of 
the “Connecticut Motor Vehicle 


| Statutes.” 


In Section 4 of the original rul- 
ing, four running lights were re- 
quired on each trailer, the two 
in front to be amber and those 
in the rear, red. It was stipulated 
that these lights should be lo- 
cated as close as possible to the 
four upper corners of the vehicle. 
Because of the amendment, these 
running lights are no longer re- 
quired. 


Schult Buys Big Plant 


For Standard Models 


ELKHART, Ind.—Schult Trail- 
ers, Inc., have announced the pur- 
chase of a new 200,000 square foot 
plant to take care of the increased 
demand. This plant will be used 
exclusively for the production of 
standard models. All custom, 
commercial and de luxe building 
is being done in the old plant. 

It is expected by the first of 
May production will be in excess 
of 200 units per week, and this 
figure will be stepped up as the 
season progresses. 


Adds Covered Wagon 


SPRINGFIELD, Ill. (UTPS).— 
The Glisson Motor Co. has been ap- 
pointed Springfield dealer for Cov- 
ered Wagon’s trailers. 











Parkhill Cites 
Need For More 
Trailer Service 


(Continued from page 9) 


real grade is encountered. It 
simply means that the motorist 
must learn to get the “feel” of 


|the motor, clutch, and transmis- 


sion and know when his car is 
overloaded in a particular gear. 
“If a car is to tow a trailer 
continuously during its life, it 
would be wise to use a lower gear 
ratio throughout, since the safe 
cruising speed of a car and trailer 
varies from 35 to 55 miles per 
hour. For the average car, in 
the middle price range, a cruising 
speed of 40 to 50 miles per hour 
is ample and sensible. It permits 
allowance for taking curves and, 
as a matter of fact, the trailer 
operates as a governor in re- 
gulating the speed of the car. 


Electrical features. The bat- 

tery of a car is built to sup- 
port ordinary ignition needs, a 
radio and a heater. When a 
trailer is added it becomes neces- 
sary to provide an additional bat- 
tery in the trailer, wired for 
charging through the car gener- 
ator. At present, one cannot de- 
pend on obtaining 110-volt city 
service everywhere and, if ex- 
tended stops are to be made, an 
auxiliary 6 volt or larger capacity 
generator must be used. The 
average trip with more driving 
than stops will suffice on battery 
lights augmented by at least 
partial access to 110-volt service. 


The matter of interior ap 

pointments and use of ap- 
pliances is as complicated and 
varied as the furnishings in a 
home and do not materially effect 
trailer operations. The under- 
structure, frame, exterior finish, 
axles, and wheels are the fea- 
tures that are most important. 

“In fact, the trailer must be 
constructed as well as the power 
unit, because it is subject to the 
same strains and road conditions. 
The axle in particular must be as 
light as possible and yet have 
sufficient rigidity to prevent a 
prevalent “dishing” of wheels 
causing serious injuries to tires. 
The wheel bearings on the axles 
must be good, since they are 
practically the only parts requir- 
ing grease, other than the shac- 
kles for the springs and parts of 
the hitch. 

“The places to be greased on a 
trailer are so few that more often 
than not they are forgotten at 
the time the car is being serviced. 
By proper installation, all greas- 
ing points can be made easily 
accessible and average care will 
eliminate trouble. 

“The frame of the trailer, as 
well as the axles, must be light, 
but lightness should not be con- 
sidered too important, as a sub- 
stantial frame makes proper door 
fittings, interior solidity of cabin- 
ets and freedom from dust. The 
interior and exterior insulation is 
useless if there is a tendency for 
the frame to buckle and permit 
joints in the body structure to 
separate. Even the minute open- 
ings in the floor or walls of the 
trailer will permit an influx of 
dirt that will discourage the most 
inveterate camper or trailerite. 

“There are many types of ex- 
terior finishes including leather- 
ette, masonite, steel, and other 
like products. Our personal ex- 
perience has been with painted 
masonite, veneer plywood panel- 
ing covered with canvas and ma- 
sonite panel covered with leather- 
ette. Of the three, the leatherette 
has been the most satisfactory. 
However, it is impractical for 
commercial purposes because 
leatherette is not adaptable to 
lettering. Canvas covering is sub- 
ject to chemical processes in the 
paint and the heat of the suns 
rays will cause wrinkling. Mason- 
ite or a similar product works 
very satisfactorily. 

“For pleasure vehicles most any 
type finish is satisfactory, but if 
used for commercial purposes and 
subjected to frequent use in traf- 
fic the new steel paneling is the 
most sensible.” 





Retail Operations Carried 
On Entirely Separate 


NEWARK.—Terms used by 
Hollywood press agents in extoll- 
ing the virtues of their stars seem 
petty and inadequate in compari- 
son to language used by Clarence 
E. Fisher in expressing his opin- 
ion of the value of the house 
trailer as a secondary line for 
automobile dealers. 

After describing the growth in 
demand for house trailers in this 
vicinity as “tremendous,” “amaz- 
ing,” and “unbelievable,” Fisher, 
who heads Fisher-Cadillac Co. of 
this city, Northern New Jersey 
distributors for Covered Wagon 
Co., went on to state that the 
impetus given the trailer business 
on the eastern seaboard, by show- 
ing at the national automobile 
show last fall as well as the 
trailer showings, is being ex- 
pressed in orders. 

“The house trailer is particu- 
larly valuable as a secondary line 
to New Jersey dealers,” Fisher 
told Automotive Daily News, “not 
only because the demand is un- 
believably great, but due to the 
fact that comparatively few deal- 
ers have yet grasped the oppor- 
tunity to take advantage of what, 
to this state at least, represents a 
new and wide open field. Actu- 
ally, there are not at present in 
New Jersey sufficient dealers to 
handle the apparently ever in- 
creasing demand. 

“The house trailer is valuable 
from the dealer viewpoint in that 
the prospective purchaser is not 
confined to any one income class. 
The number of very wealthy cus- 
tomers now buying house trailers 
is truly amazing. We have re- 
ceived also several orders from 
large sales concerns which find 
the house trailers of benefit to 
their salesmen. Not only do these 


Cc. E. Fisher 


firms manage to cut sales force 
traveling expenses in this manner, 
but they increase sales as well, 
since the trailers provide space 
for product displays and a means 
of transportation for more display 
products than is possible under 
other forms of travel.” 


In reference to sales methods 
used by his firm, Fisher stated: 
“The current demand for trailers 
is so great in New Jersey at 
present that no special sales tech- 
nique is required to keep the 
orders moving. We find that ad- 
vertisements in newspapers that 
the models are on display is suf- 
ficient to attract wide interest. 
Prospective purchasers come to 
see them of their own initiative 
and they sell themselves. The 
usual sales methods followed in 
the new car field, such as check- 
ing for re-sales, cannot yet be 


showroom display. I believe that 
any dealer with a used car lot 
could profitably keep a trailer on 
display along with his automobile 
models.” 

Fisher-Cadillac has 11 counties 
under franchise, uses a wholesale 
man in the territory, and now 
have some 20 associate dealers as 
well as four retail branches in 
Newark, plus the main store. 


Its retail operations are carried 
on entirely separate from the car 
business, with separate sales or- 
ganizations which work exclus- 
ively on coach trailer sales. Even 
the bookkeeping on trailer activ- 
ity is kept separate from the 
other business. 

Officials of the Fisher concern 
have been bitten by the Covered 


a BIG. 


BEAUTIFULLY APPOINTED 
TRAILER HOME... 
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Car Dealer Cites Trailer Value as Secondary Line 


o—_—— 


S¥EREO WAGON 
CHEVROLET 


COVERED WAGON ON 


DISPLAY in the showroom of the 


Akron, Ohio dealer, H. & M. Chevrolet Co. 





Wagon bug. Charles E. ‘Fisher, | 


manager of the firm’s Montclair 
branch, will return shortly from 


Florida after a six weeks’ trip in 


o « BRORE + o 


one of the vehicles. Upon his re- 
turn, Clarence E, Fisher will leave 
for the same regions by the same 
mode of transportation. 
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Trailers Shown 


At Sports Show 


CHICAGO. — Prominent trailer 
manufacturers, through their Chi- 
cago distributors, seized upon a 
new idea for promotion here last 
week by exhibiting their latest 
models in the annual Boat and 
Sports show at Navy Pier. 

Eight makes were represented, 
as follows: Hayes, Kauneel, Cov- 
ered Wagon, Schult, Elcar, Roy- 
craft, H-B Coach, and Royal. 

All of the trailers were grouped 
in a section of their own, and 
those in charge declared that they 
attracted considerably more than 
the expected buying interest. 


Salesroom Moved 
CHICAGO.—The Robert Crist Co., 
Covered Wagon dealer, has moved its 
offices and salesroom to 2309-2315 S. 
Michigan Ave. 


495 


HO ead ee 


struction today. It is 22 times more rigid than 
automobile body steel, yet it is 50 per cent 
lighter. It is 500 times more impervious to 
heat and cold—is rust-proof, sound-proof and 
practically dent-proof. 


The automotive type chassis is all-steel, elec- 
trically welded and riveted. It is 6 inches 


Here’s NEWS of real importance to every 
automobile dealer—those who are already 
selling trailers and those who are planning on 
getting into this profitable business in time 
to make money this spring. Covered Wagon 
has added a Low Priced Model—a sensational 
new Covered Wagon at a New Low Price! 


Low price alone doesn’t make this announce- 
ment important—but the fact that it is a low- 
priced Covered Wagon with Covered Wagon 
Quality all the way through gives it far- 
reaching significance. 


The New Standard Model is unquestionably 
the Leader in the Low-Priced Field—with 
engineering and design features—with eye 
appeal and quality appeal that will make it 
the fastest selling trailer in America because 
it is the World’s Outstanding Value in Mod- 
ern Travel Homes. 


It has a Shermanite Steel Body—the strongest 
and finest body material used in trailer con- 


deep, with double flanges—built like a bridge 
girder. 


It is 17 feet over all and will accommodate 
four passengers. From stem to stern, it 
boasts Covered Wagon features. The Pat- 
ented Safety Coupler; the spring-steel draw- 
bar; a large, galvannealed water tank; two- 
burner gasoline cook stove; drop-type win- 
dows; large storage cabinets are some of the 
many features—sales features—of the new 


- Standard Model. 


Production on this new model has already 
started—and orders are arriving by wire, 
letter and long-distance. Dealers who are in- 
terested would be wise to ACT NOW! If 
your territory is open, we will be glad to talk 
to you. Wire today! 


COVERED WAGON COMPANY 


537 CASS AVE., MT. CLEMENS, MICHIGAN 


Originators and World’s Largest Trailer Coach Builders 


A MODEL FOR EVERY POCKETBOOK 


The 1937 line includes four beautiful models—each the 


undisputed Leader in its Price Class. With the 
Covered Wagon franchise, every trailer prospect is a 
Covered Wagon prospect—yours if you are a Covered 
Wagon dealer. C. I. T. time payment plan available. 


applied to the house trailer in this 
section because they have only 
recently come into popularity. 
“As far as displays are con- 
cerned, our experience has been 
that a house trailer displayed in 
an open lot will attract even more 
attention than a cleverly arranged 








TRAVEL BY COVERED WAGON ...AND SAVE. 





1937 Parts Catalog 


If you want your trailer to 
be a leader . . if you want to 
speed production. . write 
for catalog No. 4. It shows 
everything new from im- 
proved hitches to top cover- 
ing. ‘‘If It’s New We Have 
Tet”? 


m ’ 
New York Trailer Builders 


Supply Company 


229 W. 58th St., New York, N. Y. 
Telephone COlumbus 5-8803 
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Turner Joins 
Federal Trailer 


DETROIT.—The appointment of 
J. J. Turner as sales manager of 
the trailer division of the Federal 
Motor Truck Co. 
is announced by 
| R. W. Ruddon, 
| vice - president 
and general 
manager of Fed- 
eral, 


Turner who has 
been closely as- 
sociated with 
the trailer in- 
dustry since its 
beginning, has 
been a distribu- 
tor for coach 
and commercial trailers in Chi- 
cago and northern Illinois. Prior 
to this he was sales manager of 
the Alemite Corp., Chicago, and 
later acted as Ohio distributor of 
Alemite products. 


J. J. Turner 





Aptly Christened at 
the New York Show 


ATHE PENTHOUSE ON WHEELS 


Built-in, forced draft heating and cooling system 
—gas stove with oven and grille — instantaneous 
hot water—shower bath — electric refrigeration 
—airplane type toilet—inner spring mattresses 
—radio —C. C. C. finance plan. Appointments in 
this cozy, travelling home never before embodied 
im trailer design—comfort and safety features 
offered by Autocruiser are fast becoming the na- 
tion’s standard for trailer construc tion—why wise 
distributors are “hot” for Autocruiser repre- 
sentation. Don’t delay another minute. 


Write factory for our proposition. All models 


permanently displayed at 
BRANCH 
1850 B’WAY AT 61 ST. N. Y. C. 


AUTOCRUISER 


COMPANY OF AMERICA 


4400 YORK ROAD 


INC. 


BALTIMORE, MD. 


NOTHING LIKE ’EM! 


Unique Engineering Puts 


SNAPPING TURTLE HITCHES 


in aclass by themselves 


SNAPPING-TURTLE trailer hitches are the only 
that boast these hined 


hitches 
eight outstanding and 


features; mac 
hard-chrome oversize steel ball; alemite lubrication; leverlock 


that can’t let go; 
I-beam flanges; 


trailers by ‘installing Snappi 


reamed ball- 
; automatic wear take-up; snubbing action 


socket; theft-proof padlock slot; 


sales value to your 
-Turtle hitches. Write for 


complete information. 


Write for information about our gear jacks, inverted 


jacks, screw jacks, can-type jac! 


ks and trailer bumpers. 


SAGINAW PLATING & SPECIALTY COMPANY 


WEBBER AT JEFFERSON 


SAGINAW, MICHIGAN 





Third of Buyers 
In Small Towns 


MT. CLEMENS, Mich.—A 
recent investigation made 
by the Covered Wagon Co. 
indicates that approximately 
one-third of the coach 
trailer buyers live in towns 
of less than 7,500 population. 

The figures show 12.4 per 
cent in towns of 2,500 popu- 
lation or less; 14.2 per cent 
in towns from 2,500 to 5,000; 
6.1 per cent in towns from 
5,000 to 7,500, making a total 
of 32.7 per cent in towns 
under 7,500 population. 











Trailmobile Will 
Establish Plant 
In Oakland, Calif. 


CINCINNATI.—The Trailer Co. 
of America plans to establish 
manufacturing facilities in the 
immediate future at Oakland, 
Calif. where a complete line of 
Trailmobile and Lapeer trailers 
will be manufactured. 

A. J. Woltering, vice-president 
and general sales manager of the 
company has just completed an 
extensive survey of both sales and 
manufacturing conditions and 
possibilities of the Pacific coast 
states. He points to the 45 per 
cent increase in sales and produc- 
tion of this company in 1936 and 
the fact that the 1937 volume has 
started at even a greater pace 
than the volume in 1936. 

The new plant, machinery, and 
sales facilities will eventually in- 
volve an investment of upwards 
of $500,000, and production of 
1,000 heavy duty trailers annually 
is contemplated. 

Additions made to the com- 
pany’s Cincinnati plant include a 
Structure, 80x180 feet, of brick 
with steel frame. This building 
houses the new body unit where 
the Trailmobile all-steel, welded 
body is built. Another addition is 
a paint shop with capacity for 

finishing 24 new bodies daily. 


A FineTrailer Deserves 


a Fine Stove... 
7Coleman 
eae a 


@ Designed Especially for Trailers 
@ Modernistic in Style and Finish 


@ Band-A-Blu Type Burners — 
Light Instantly 


@ Everdur Metal Fuel Tank Re- 
movable for Safe, Easy Filling 


MODEL No. 371 


Camps Adopt 


Favorable 


Attitude Toward Trailers 


DETROIT.—More favorable at- 
titude towards trailers, on the 
part of camps and courts through- 
out the country, is reported by 
J. Lee Brown, publisher of 
Brown’s Tourist Directory, fol- 
lowing an inspection tour. 

Whereas a year ago most camp 
owners refused to allow trailers 
in their parks, Brown reports, 
today more than half of the pro- 
prietors have made provisions to 
park the mobile homes. Consider- 
able difficulty is being exper- 
ienced by the camps over a set 
standard of rates to be charged 
for parking, facilities, etc. 

Since rates vary from 25 cents 
to $1 per night and from $1 to 
$6 per week, and are not based 
on facilities at hand, most trail- 
erites do considerable “shopping.” 
Another factor in the wide vari- 
ance of rates is that trailerites 
do not use judgment in using 
water, electricity, etc., and as a 
result some camps have enacted 
strict regulations. 

Based on what is considered 
necessary equipment for a camp 





Trailer Makers Assured 


On Proposed Mich. Bills 

DETROIT. — Trailer coach 
manufacturers from Michigan and 
other states were assured fullest 
co-operation by Senator Joseph 
Roosevelt, chairman of the Mich- 
igan state legislature’s sub-com- 
mittee on miscellaneous business, 
at a recent meeting at Lansing in 
framing proposed state laws regu- 
lating trailer coaches. 

Manufacturers, among whom 
were Norman C. Wolfe, president 
of Silver Dome, Inc., a director of 
the Trailer Coach Manufacturers’ 
Assn., informed Roosevelt they 
were willing to supply the com- 
mittee with any information avail- 
able through the association, 
which would promote legislation 
fair to the general public and to 
the manufacturers. 

Roosevelt said advance notices 
of future meetings would be sent 
to trailer manufacturers to per- 
mit their participation in the 
conferences. 


MODEL No. 390 


MODEL No. 390 (Above) — The 
trailer stove with a built-in oven that 
bakes and roasts. Provides all the 
conveniences of a city gas range. Three 
top burners. Compact, sturdily built. 


MODEL No. 390L is the same 
stove without legs. 

MODEL No. 371 (At Left)—A 
handy little two-burner stove—a beauty 
in design, a marvel in operating effi- 
ciency. 


Dependable cooking equipment is one of the first considerations of trailer 


buyers. 


You can satisfy the most discriminating with a Coleman Trailer Stove. 


Thousands of Coleman Trailer Stoves are in use by satisfied customers. 
One reason for their popularity is that nearly 30,000 Coleman dealers through- 


out the United States are prepared to 


supply parts and service when needed 


. No waiting for delivery from the factory. This is an added service that 


trailer 
their trailers with Coleman Stoves. 


manufacturers give their customers at no extra cost when they equip 
In finish, style and color, Coleman Trailer 


Stoves harmonize with the finest trailer interiors. 


Write for full details and discounts. 


COLEMAN LANTERNS — Ideal Trailer Lights 


Coleman Lanterns are needed lighting equipment in every 


modern trailer. Make and burn their 


ready with high candlepower, clear-shining light. 


own gas... always 
Kerosene and 


gasoline models in sizes to suit every lighting requirement. 


Wind, rain and stormproof. 
counts. 


Write for full details and dis- 


THE COLEMAN LAMP AND STOVE COMPANY 


Dept. AN-2, Wichita, Kans.; Chicago, 


Ill.; Philadelphia, Pa.; Los Angeles, 


Calif.; Toronto, Canada 











— accessibility, individual lots, 
electrical connections, water taps, 
drain basins for sinks, modern 
rest rooms with hot showers, 
laundry tubs and shade—Brown 
believes that the average charge 
should be 50 cents for two per- 
sons per night, with an extra 
charge of 15 cents for each ad- 
ditional person. 

To regulate use of electricity, 
some camps have installed meters. 
But in most camps they are mak- 
ing use of 3 amp. fuses, which 
allows for radio and lights. Should 
more electricity be desired, the 
camps furnish larger fuses at a 
small extra charge. 


Tests Disclose 
Color Plays Big 
Part in Safety 


WASHINGTON.—That the 
colors of automobiles and trailers 
have an important part in safety 
on the highways is shown in a re- 
cent bulletin issued by the scien- 
tific section laboratories of the 
Bureau of Foreign and Domestic 
Commerce. 

The tests were reduced to the 
percentage of reflectivity of vari- 
ous colors and it was shown that 
reflection values of automobile 
colors have a direct relation to 
visibility either day or night. 

Lighter colors, ranging from 
white to light’ blue have high 
safety values, while darker colors 
show little safety effect. 

The bulletin says: “The light 
colors are more easily seen night 
or day and are therefore less sub- 
ject to accident through being 
hit by the other driver.” 

The colors with their safety 
percentages are: 

Apple Green 
Blue (Flag) 
Blue (Pale) 
Blue (Bright) 
Brown (Cocoa) 
Brown (Dark) 
Brown Cafe au Lait 
Buff (Pale) 
Cream 

Gray (Medium) 
Gray (Light) 
Gray (Dark) 
Gray (Pearl 
Green (Pale) 
Green (Dark) 
Ivory 

Mandarin Red 
Orange (Deep) 
Red (Pompeian) 
Red (Crimson) 
Shutter Green 
Tan 

Yellow (Lemon) 
Yellow (Bright) 
White 

It is also pointed out that the 
table of reflective values can be 
put to use by dealers in helping 
buyers select colors which will 
make for better safety under all 
driving conditions. 


Output Speeded 
At Silver Dome 


DETROIT.—To meet demands, 
the Silver Dome Trailer factory 
here is working extra shifts days, 
Sundays, and late at night, ac- 
cording to K. M. Schaefer, general 
sales manager. Additional em- 
ployes are being added to speed 
production. 4 

The plant now has a capacity 
of 20 coaches daily and has over 
$85,000 worth of unfilled orders on 
hand, Schaefer said. During peak 
production it is estimated that an 
average payroll of 300 employes 
will be maintained. 


Trailer Parking Studied 


NEW YORK.—The trailer parking 
question is being given consideration 
by the transportation department of 
the New York World’s Fair in 1939, 
bat nothing definite has so far taken 
place. 
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Calif. Bill Would Require 
Brakes, Set Trailer Speed 


SACRAMENTO, Calif. — The(trailer travel safer. Section 670 


California legislature on Mar. 1 
will act on senate bill No. 413, 
which has to do with the Califor- 
nia law on trailer coaches. This 
new legislation, in the opinion ot 
Charles F. O’Brien, secretary to 
the Southern California Trailer 
Coach Assn., will pass with very 
little resistance. 

Following are sections of the 
bill as introduced into the Cali- 
fornia senate: 

“Trailer Coach—A trailer coach 
is a vehicle without motive power 
designed for human habitation 
and for carrying persons and 
property on its own structure and 
for being drawn by a motor 
vehicle. 

“Speed of Vehicle with Trailer 
Coach.—Whenever a motor ve- 
hicle is drawing a trailer coach, 
the maximum speed shall not at 
any time exceed 45 miles per hour, 
subject to other and more re- 
strictive limits set forth in the 
code. 

Lights Are Required 

“Side Clearance Lamps _ on 
Wide Vehicles—(a) Same as in 
present vehicle code, which reads: 
‘Every vehicle having a body or 
load width in excess of 80 inches, 
at the times specified in Section 
618 hereof, shall be equipped with 
at least four clearance lamps, one 
on each side near the front ana 
one on each side near the rear 
Said lamps shall each display a 
green light visible from a distance 
of 500 feet to the front and rear 
and to the side of the vehicle on 
which it is located. The provisions 
of this section shall not apply to 
passenger common carrier ve- 
hicles. 

“(b) Every trailer coach hav- 
ing a body width of less than 80 
inches shall be equipped with two 
clearance lights, one on each side 
near the rear, each of which shall 
display a green light visible for a 
distance of 500 feet to the rear 
and to the side of the vehicle on 
which it is located. (This is the 
new paragraph, meeting with our 
recommendations.) 

“(c) The light source shall not 
be less than three nor more than 
six standard candlepower. 

“Signal Device When Motor Ve- 
hicle Towing Trailer Coach. When- 
ever any motor vehicle is towing 
a trailer coach either such motor 
vehicle or trailer coach shall be 
equipped with a mechanical or 
electrical signal device of a type 
meeting the requirements of Sec- 
tion 637, which states: 


May Use Signals 
“Signal Lamps and Signal De- 
vices. (a) Any vehicle of a type 
subject to registration hereunder 
may be equipped with one or more 
signal lamps or mechanical signal 
devices adequate to give at the 
times specified in Section 618 
hereof a signal of intention to 
stop or suddenly decrease the 
speed of said vehicle plainly 
visible from a distance of at least 
100 feet to the rear of said ve- 
hicle or a signal of intention to 
turn so visible both to the front 

and rear of said vehicle. 


“(b) Any mechanical signal de- 
vice on a vehicle shall be illumi- 
nated when in use at the times 
mentioned in Section 618 hereof 
either by a light or reflex mirrors 
rendering likewise visible the sig- 
nals given thereby as specified in 
subdivision (a) of this section. 

“Brakes on Trailer Coaches. 
Every trailer coach having a 
weight of 1,500 pounds or more 
equipped for the road, but ex- 
clusive of passengers, shall be 
equipped with brakes which can 
be operated by the driver of the 
towing vehicle and which brakes 
shall be adequate supplemental to 
the brakes on the towing vehicle 
to enable such combination of ve- 
hicles to comply with the require- 
ments of Section 670 (a).” 

These bills are designed to make 





deals with brakes on trailer 
coaches. Any trailer weighing 
1,500 pounds or more will be re- 
quired after Mar. 1 to be equipped 
with brakes, according to O’Brien. 
However, he points out that this 
will only work a hardship on a 
few people at this time, whereas 
in the future if trailers are al- 
lowed to be made without brakes, 
it is inevitable that this law will 
have to be passed, and the people 
affected in future years will he 
many times those of today. 


O’Brien states any trailer now 
operating on California highways 
that weighs, over 1,500 pounds and 
is not equipped with brakes which 
will conform with this new law 
when it is passed, can be properly 


equipped for an expenditure of| Trailers, Inc., organized here re- 


not over $50. 








MODELB —©& 


1,500 Ibs. Capacity 
Body 54”x84” 
Weight 670 Ibs. 


$4169250 


F. O. B. Chicago 


Extras 
Brakes and Jack 















Bottom, Sides, 
and Flare 
Boards formed 
in one piece 
from 13-gauge 
sheet steel. 






Heavy. steel 
frame of chan- 
nels 3” deep. 


One-piece front 
electrically 
welded. 


Here is the ideal 


Made of 
chrome 
moly, steel 
S. A. E. 4140 
Electrically 
heat treated 
Forged in one 
piece from 


solid bar 


West Coast Distributors 
Motor Rim and Wheel 


Company of California 
Los Angeles and 
San Francisco 








THE INTERIORS OF THIS SCHULT coach exemplifies the attention that is being given all in- 
terior design this year. Galleys are being furnished so that they do not become “sore thumbs” when not 


in use, storage room is increased. 





Ind. Trailer Distributor 


brick building for sales purposes. | local 
The company, headed by C. J./| building will be used for the 


automobile dealers. The 


Rents New Sales Room Underwood, is exclusive state dis-| service of Dodge and Plymouth 
INDIANAPOLIS. — The House} tributors for Silver Dome trailers.| automobiles in connection with 


A two-story building has been| the company’s regular service de- 


cently, has leased a _ two-story| leased by the Capitol Motors Co.,| partment. 





TWO MODELS 


‘TRAILIRUK. 


NEW HEAVY DUTY ALL-STEEL TRAILER 


Truck Capacity and Strength 


ina compact, “quick-hitch” utility trailer! 
TRAILTRUK is the trailer that does the work of a one-ton truck. Heavy all-steel construction, 
oversize alloy steel springs, and ample body dimensions combine to give you a new “high” in 
trailer performance. The husky 7-foot body carries up to a ton easily. Hitched to your car, it 
does nearly anything a small truck cando... 
capacity with almost no added gas consumption. 


trailer for rough, hard service . 


... for contractors’ equipment ... for demonstrating equipment, for general delivery, for farm 
work, and many other uses. 


Made by 


W. D. FOREMAN 


COMPLETE RUNNING GEAR 


Axles, Springs, Shackles, Hubs, 
Brakes, Wheels, Bearings 
Hubs, Hub Caps Assembled 
and Adjusted 








attached to a one-ton truck it gives you two-ton 


.. for hauling freight, sand, cement, coal, etc. 


54th and State Street 






= MODEL A 


2,000 Ibs. Capacity 
Body 54”x84” 
Weight 735 lbs. 


443500 
F. O. B. Chicago 


Extras 
Brakes and Jack 























































CHICAGO 





Round 
Square 
Drop 
Straight 
Tandem 
Axles 
Rubber bushed 
spring shackles 


Made by 


W.D. FOREMAN 


54th and State Street 
CHICAGO 























































Schul i s Canada by the Beach Motors, Ltd. 
' t Trailers Built Details of construction and de- 


In Canada by Beach | sign are supplied by the Schult 





OTTAWA. — The Beach-Schult|the same as those made in the 
Nomad trailers are being built in| U. S. by Schult. 


POLLAK TRAILER PARTS 
Standard a with the Leading Manufacturers 
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Coaeh Trailer 


HOUSE TYPE 
4’ and Under 


Trailers, Inc., and the models are The following specifications will appear in each edition of Trailer Trade section of ADN. These 
specifications will be revised monthly. 














Trailer Connestor Assembly —_ ae | A B Weht. Eauip. Price Exterior 
, py eediweeend et eae A 12’ 11’ 6” 1250 5-11 % 695.00) M 
Auto Cruiser............ 17 14’ 12’ 9” 1970 Comp. 685 
Empire Caravan........ 12 11’ 10’ 1100 11-15 535.00] Tm 
comes Motor Home..... 230 13’ 2” 12’ 134” 1900 15 520.00) T 
PERT WOOE sv cccceisocace 14 14’ 3” 12’ 10” 1400 (5-15) 895.00] S 
Avaitable with lther 4, 6 or ee McLaren Cruiser........ 12 12’ a. 1380 | 5-11-15 585.00] M 
conc Obiong, round or SES McLaren Cruiser........ 14 14’ 12’ 6” 1590 5-11-15 685.00} Ms 
a Ges SRK sa xarscneesre sei Byway 13’ 8” 12’ 1260 | 3-4-5-11 
e 14-15 395.00] M 
Stop and tail lamps for trailers. With Sis 5-0 ch ewanin ss sso aie 14 14’ 11’ 6” 1600 5 * 550.00) Pr 
or without license carrier and bracket. A : Pierce Travelodge....... Cc 13’ 63§” |12’ 243” 2050 | 4-5-6-8-11-15|* 595.00) A 
Finish—black enamel with chrome rim Pierce a Be ueeas Cc 13’ 6$§” |12’ 234” 2192 8 690.00) A 
or all chrome. Schult... eocecce Traveleeze 14’ 13’ 8” 1250 1-4-5-6-8 275.00 La 
. 9-11-12-15 
110-volt receptacle for city or camp ; #: 11-15 
current. Waterproof. Complete with | | aes ot de. se ate atl bag De Luxe 14’ 138” |6’314" | 1400 | 4-5-6-8-9 $35.00} La 
tapered semi-soft rubber plug. ‘ es it! Oe rere Junior 13’ 54" |11' ve 6’ 4” 1700 5-11-15 635.00] La 
° . : 37» EG @ vdvcee wdwe oes 10 10’ 9° 9%" |6’ 3” 1150 4-5-10-15 $88.00} Du 
Write for quotations eo : soe Sone sg 12 12’ 11’ 914" 1380 | 4-5-10-15 468.50} Du 
5 egy PER co os cn ccceeeis 14 14’ 13’ 914" 1950 Comp. 665.00} Du 
Joseph Pollak Corporation Xe Trailear Lgeeevaeneedsned Junior y : 11’ 9° 1600 coe 595.00| Tm 
0 ee ee unior 2 12’ 6 1400 -14-15 $35.00] M 
H. GLENN JOHNSTON oi CR 6 csccceeuse ve Cruiser 14’ 13’ 1600 14-15 545.00) M 
12-216 General Motors Bldg. < é Aer cree: Cub 10’ 634” |10’ 434” 1250 5-8-14-15  |* 375.00) L 
oi theses ake Standard 13’ 12’ 10” 1600 5-14-15 465.00] L 


Detroit, Mich. 


Manufacturers of Complete Line of Switches 
Glearance Lamps, Warning Signals, Ete, 


tag ees 


Palace... 
Pioneer. . 

































2 332 Cass aveeus 
Cun, Ce 

Travelcar. 

Travelcar. 

Travelcar. 

Travelcar. 









crelise seme eter of se fe Sats ws 
equipped with Warmer Hlestrie brakes ce otentasé Travelo... 
T ravelo 


equipment. 
of fest in your slivat'e civetisings ~ Trotwood. 



















CINE 6 0:5 2.6.0'4,0.0:68 





Auto Cruiser. . 


Bender Travel Mansion. 16 18’ 6” 16’ 3” 
Cantrell Cottage Cruiser. D-19 17’ 4” 16’ 
Clare Auto Pullman.... B " 16’ 5" 
Clarkspeed. . Cc 17’ 6” 12’ 6” 
Covered Wagon. . 3714 17’ 0” 14’ 8” 
a a 8 aa 18-De Luxe 18’ 14” |17' 5” 
Empire Caravan........ 20 18’ 17’ 
Federal. : B 18’ 2" 16’ 6” 
General Judkins. Romany 


General Judkins. e 
Kabin Koach........... 
Kabin Koach........... 
a a a a iol Ae peat 


Pioneer..... 

Raymond Travelo. . 
Raymond Travelo. . 

a eat 
hs oo aa ea 
ON 
Sa) oe ciate eae 
SN EROMNO®, oo ccac tee 
SE IOGED, 5 5 on 0 c0e one 


Trailcar..... 


Travelo.... 


Very truly yours, “~* 5 U. S. Club Car. 
Vagabond... 
Vagabond... 






Bender Travel Mansion. 14 15’ 11” 

Cs heeded cau see 17 15’ 

CS ccctecaeecieuece 16 16’ 

LY ccd ape beoeestes 16 16’ 14” 

Federal. . axa A 15’ 4” 

Hayes Motor Home. .... 224 16’ 154” 

Hayes Motor Home..... 231 16’ 154” 

CE sci sedeeceees 16 16’ 3” 

Kabin Koach........... 57A 16’ 

eee Kaboose 14’ 9” 

Ere 16-2W Std. 16’ 2” 

Pierce Travelodge....... B 16’ 5” 

Pierce Travelodge....... B-De Luxe 16’ 5” 

coeeee | Travelo....... Standard 15’ 3%” 

Royal.. re Sportsman 16’ 5” 

Royal.. eee eeeeeesse| Sportsman De Luxe |16’ 5” 

nas Nomad 16’ 

LA, kas cate Nomad De Luxe /16’ 

SN EEOUIEG, 6 oo ccc cveve 16-Stan 14’ 9” ‘ 

SOE EPOOIEO. 6 occ cc cc ece 16-Equipped 14’ 9” ‘ 

EEO, 6g 0 vn 00060 16-De Luxe 14’ 9” 5 

ee. ds dee hae 16 16’ 6’ 3” 

Ne ee adie make Standard 15’ 5” 13’ 11” |6’ 314" 

RAR ee Master 15’ 14’ 10" |6’ 3" 
16’6” to 18’6” Inclusive 





Cruiser 17’ 16’ 
21 17’ 6” 15’ 6” 





18-De Luxe 


eevee eereeerce 


eet eae Special 18’ 8” 17" 
Sao wine eerie 17-4 17’ 14’ 6” 
18-4 18’ 15’ 6” 
Master 18’ 2” 16’ 4” 
Master De Luxe |18’ 2” 16’ 4” 
C-17 wy ¢ 17’ 
B-18 18’ 4” 18’ 
De Luxe 17’ 34” 1/16’ +” 
Ducom 17’ 3” |16’ +” 
Imperial 18’ 5” 15’ 2” 
Imperial De Luxe |18’ 5” 15’ 2” ‘ 
De Luxe 18’ 15’ 1114"/6’ 3} 
De Luxe 18’ 15’ 1114"|6’ 314" 
18 17’ 4” 13’ 5” 5’ 6" 
Senior 17’ 5° 15’3” {6 4" 
Club 17’ 15'6" |6’ 314" 
ewe eee Standard 17’ 16’ 6” = ie’ 1” 
ope tee A-E 17’ 16’6” {6 1" 
SOR ee B-D 17’ 16’ 6" |6'1" 
is es gb a ras Studio 17’ 16’ 6” a 4" 
Ic etme Standard 151” |14’2" = |6' 334" 
ns De Luxe 17’ 1" = |16’ 2” _- 6’ 334° | 
De aici teeta Super De Luxe [|17'1" /16’2” = |6’ 334" 
De Luxe 7 11610” |6’3" | 
De Luxe 74? ie’ 6’ 9” 
ot 19-Std. 17’ 814" |13' 1" |6” 934" 
A 19-De Luxe 117’ 8144" |13' 1” 6’ 234" 








Ms—Masonite and metal; Pr— 
Pressed wood; L—Leatherette; 
La—Lacrtex; Du—Duraleather; 
A—Aluminum; Hy — Hydetex; 
Fa—Fabricord; Pl—Plymetal; L 
& S—Leatherette and metal. 

im Symbols—M.— Ma-/| Equipment Symbols — 1—Linol- 


; . sonite; Sh—Shermanite; Tm—j| eum (floor); 2—Window screens; 
WARNER ELECT Wy Ic 8 RA K E MFC. COMPANY Tempered Masonite; S—steel;| 3—Door screen; 4—Window our- 


* 2-Passenger. ft Third wheel. % Tandem axle 































2550 15 
2300 5-11-15 
2000 Comp. 






1800 Comp, 
1900 Comp. 
1900 Comp. 
1990 Comp. 













15 

15 
bal a’s 15 
2000 Comp. 
2100 15 





2150 |3-5-11-12-15 
2225 | Comp. 









tains or Venetian blinds; 5— 
Heating stove; 6—Cooking stove; 
7—Sink; 8—Davenport or fold- 
ing couch with mattresses; 9— 
Dinette with bed mattresses (if 
4-passenger); 10—Water tank; 
11—Bumper; 12—Jack on hitch; 
13—Roof ventilator; 14—Riding 
lights; 15—Brakes. 


































Silver Do 























Palace... 
Pierce Travelodge....... 
Pierce Travelodge....... 
Ee rrr ee 


a 


Trade 
Name 


ES yo bidsv esse oes 
PIER: pbc cc escscsnes 
Auto Cruiser 
Auto Cruiser 
Bender Travel Mansion. 
Covered Wagon......... 
Covered Wagon......... 
dal in n'a 60.0-6.0 0.6 
Hayes Motor Home..... 
Kabin Koach........... 


ee 


MMIO. 2 wwe cee ves 


Te 
Trailcar. 
Travelcar..... 





ee 


HOUSE TYPE 
18’6” and Larger 


Model No. 
or Name 


Club Coach 
Rd. Queen 
23 
25 
18 
37-17 
37-20 
20 
229 
90 Custom 
20-Stan. 
20-De Luxe 
Hi Way 


De Luxe 


Super De Luxe 


A-Standard 
A-De Luxe 
A-20 


Custom-Stan. 
Custom De Luxe 


Standard 
De Luxe 
20 
Custom 
De Luxe 


Master 21 


21-De Luxe 
. 21—De Luxe 


DISPLAY SHELLS 





Cc 


A 554 oe 
6’ 8” 


19’ 1114"|6’ 314” 
19’ 1114"|6’ 314” 


A B 
20’ 19’ 
29’ 21’ 
19’ 6” Co 
21’ 6” 19’ 6” 
20’ 8” 18’ 6” 
19’ 4” 17’ 2 
22' 10” |20' 7” 
20’ 1%” |19' 5” 
18’ 10” |16’ 934” 
19’ 18’ 6” 
20’ 16’ 
20’ 16’ 
21’ 7 
21’ 17° 
23'7" |21' 38" 
18’ 1074"|16' 814” 
18’ 1074/16’ 814" 
20’ 4" |20’ 
22’ 
22’ 
19’ 6” 17’ 3” 
22’ 6” 19’ 3” 
19’ 5” 15’ 6” 
19’ 54” 117/14" 
20’ 18’ 6” 
19’ 6” 19’ 
19’ 6” 19’ 
19’ 6” 19’ 
19’ 6” 19’ 
19’ 814" |15’ 1” 
19’ 814" |15’ 1” 
19’ 814" |15’ 1” 
19’ 814" |15’ 1” 


























6’ Q” 
6’ 4” 
6’ 6” 
6’ 6” 
6’ 314" 
or 
-. 
6’ 1" 
6’ 1” 
6’ 234" 
6’ 234" 
6’ 234" 


6’ 234" 














Weht. 


2400 
2800 
2680 
2910 
3500 
1930 
2870 
2900 


2450 
2500 
1580 


1690 
4000 
2849 
2849 
3280 
2500 











Equip. 
Less 
4-5 
4-5 
Comp. 
Comp. 
Comp. 
Comp. 
Comp. 
15 
Comp. 
Comp. 
4-5 
Comp. 
4-5-11-12 
15 
4-11 
Comp. 
15 
Comp. 
Comp. 
Comp. 
Comp. 
Comp. 
Comp. 
Comp. 
Comp. 
Comp. 
Comp. 
Comp. 
Comp. 
Comp. 
$-5-11-12-15 
Comp. 
Comp. 
With Toilet 


TRAILER TRADE SECTION OF AUTOMOTIVE DAILY NEWS 


Specifications 


Manufacturers are asked to report any additions to or changes in their trailer models. 
revisions will be made in these specification tables, which are to appear monthly. 











pe a 








Price 


775.00 


$1260.00 


1145.00 


995.00 
1140.00 
1170.00 
1195.00! 








ee a ee 





Exterior 


Pl 
Pl 
Pl 
Pi 


Sh 

Sh 

Hy 

S 

S 

Mor PI 
Mor PI 


M 
M 
*Fa 
A 

A 
Ls 
La 








goede = A B Cc Weht. ees Price Exterior 

Ee 17-€ 17’ 16’ at Yes $ 525.00) Pl 
Auto-Cruiser............ 17 14’ 12’ 9” | 62” | 1740 No 585.00| M 
Auto-Cruiser............ 19 15’ 6” 13’ 6” 6’ 2” | 1950 Yes 785.00) M 
Auto-Cruiser............ 21 Tr ¢ 15’ 6” 6’ 2” | 2140 Yes 885.00] M 
Auto-Cruiser............ 23 19’ 6” 17’ 6” | 6’ 2” | 2310 Yes 1085.00} M 
Auto-Cruiser............ 25 21’ 6” 19’ 6” 6’ 2” | 2550 _ 1285.00} M 
ee 14 15’ 11” 14’ 6’ 2” ves 595.00] S 
in uo ak ob 85:0 Gp 16 18’ 6” 16’ 3” | 6’ 2” Yes 895.00) S 
TS neo sineielna wae 18 20’ 8” we tee +t... Yes 1125.00] S 
Clare. BE 17’ 16’ 5” | 6’2” | 1600 No 490.00} Fa 
Clare..... Oe eee BD 17’ 16’ 5” 6’ 2” | 1650 No 575.00} Fa 
Covered Wagon. a a eeuine 37-14C 17’ 0” 14’ 8” 6’ 3” | 1360 Yes 485.00] Sh. 
Covered Wagon.......... 37-17C 19’ 4” 17/2” | 6’ 3” | 1420 Yes 665.00] Sh. 
Covered Wagon.......... 37-20C 22’ wo” | 20'7” | 6’ 3” | 2000 Yes 970.00] Sh. 
CE ikrsers 5440s Concession 18’ 1%" | 179” | 6’ 3” | 2600 No 595.00) Hy 
ee AC 15’ 6” | 1410" | 6’ 4” | 1650 No 556.00] S 
er ACX 15’ 6” | 14/10" | 6’ 4” | 1750 Yes 667.00] S 
le el BC 18’ 4” 17’ 8” 6’ 4” | 1950 Yes 761.00} S 
ee ik oe beet acene 230 13’ 2” | 12’ 134” | 6’ 44%" | 1900 No $75.00] S 
a ss awe wiaaives 224 16’ 154” 15’ 6’ 414" | 2825 Yes 700.00} S 
re bn weave 6i 14 14’ 3” | 12’ 10" | 6’ 2” | 1400 No 736.00} S 
as os chp nines 64 16 16’ 3” | 1410" | 6’ 2” | 1620 No 845.00! S 
Kabin Koach........... 57 16’ 15’ 6” | 6’ 2” Yes 505.00] S 
Ramee PRO@MOM, . 2. 0. 0 one 75 17’ 16’ 6” | 6’ 2” Yes 660.00} S 
Kabin Koach........... 90 19’ 18’ 6” 6’ 2” Yes 950.00] S 
PN cn ccccccerere 13-8 13’ 8” 12’ 6’ or me OS ee eree M 
aa a oss a00s-0 be Standard 162” | 14’ 4" |6’ 344"! 1700 No 445.00 

ee Master 18’ 2” 16’ 4” | 6’ 344" | 2200 No 595.00 
Pierce Arrow............ A 18’ 107%"| 16’ 814" | 6’ 554" | 2090 No 875.00) A 
Pierce Arrow............ B 16’ 5” | 15’ Be 6’ 55%" | 1861 No 665.00) A 
Pierce Arrow............ Cc 13’ 634" | 12’ 244” | 6’ 554” | 1692 No 510.00) A 
is oSekievaese 17 16’ 5” 15'7” | 63” | 1645 No 685.00| M 
a 19 18’ 5” 15’ 2” 6’ 3” | 1845 No 795.00| M 
NE a esc ue ba.we 19-C 19’ 6” 17’ 3” 6’ 2” | 2350 Yes 595.00} S 
ES See 22-C 22’ 6” 19’ 3” 6’ 4” | 2600 Yes 695.00| S 
Silver Dome............ 16 14’9” | 13’2” | 66" | 1285 Yes 480.00} M 
 . . . cccccecs 18 17’ 4” 15’ 5” 6’ 6” | 1835 Yes 785.00} Pl 
Silver Dome............ 20 19’ 5” 17’ 6” 6’ 6” =| 2285 Yes 1085.00} Pl 
EE os occ tveseone 10 10’ 10’ 6’ 3” 890 No 265.00} Du 
I. in ic ce 4 008 12 12’ 12’ 6’ 3" 980 No 290.00 os 
ns caeee 14 14’ 14’ 6’ 3” | 1120 No 315.00} Du 
ec naa og 16 16’ 14’ 6’ 3” | 1175 No 315.00} Du 
os cc aces cw wale ad Jr. wr 11’ 9” |6’34" Yes 525.00} M 
sk on ca pee Standard 15’ 5 13’ 11” | 6’ 314" Yes 595.00} M 
rit, > 0's ss aia-hina Club 17’ 15’ 6" |6’3%" Yes 745.00} M 
Eee De Luxe 20’ 18’ 6” | 6’ 314" Yes 1070.00} M 
ars dw ac mein wa Standard 151" | 14°2” |6' 3%” No 450.00) L 
ES Sah avacaskaan De Luxe we 1 ies Tee i on: No 675.00} L 
ES 5 04 5b Gaon ts Cub 10’ 634” | 10’ 434” 6’ 3” | 1050 No 275.00) L 
oe oe, pag Standard 13’ 12’ 10” | 6’ 3” | 1250 No 375.00] L 
rr Master 15’ 14’ 10” | 6’ 3” | 1400 No 425.00} L 
EE, 5 gp cccaeeesacn De Luxe - 16’ 10" | 6’ 3” | 1650 Yes 550.00) L 
ose ce'ga eke 19 7’ 814"| 13’ 2” | 6’ 234” No 650.00} M 
I nn 00 s'k440 p80 21 19’ 614" 15’ 6’ 234" No 850.00} M 

Airfloat—Airfloat Coach Mfg. Co., Los Angeles, Calif. Schult—Schult Trailers, Inc., Elkhart, Ind. 

Anderson—Anderson Coach Co., Marshall, Mich, Seminole—Seminole Coach Co., Novi, Mich. 

Auto Cruiser—Auto Cruiser Co. of America, Inc., Baltimore, Md. Silver Dome—Silver Dome, Inc., Detroit, Mich. 

Travel Mansion—Bender Body Co., Cleveland, 0. —, —_— —_ —_ — ek a Pa 

Cottage Cruiser—J. T. Cantrell & Co., Huntington, Long Island, N. Y. | 7Sivarorraiiear Co.. Atlanta, Ga. "Ss , 

Auto Pullman—Clare Travel Coach Co., Clare, Mich. Travel Lodge—Pierce- Arrow Motor Car Co., Buffalo, N. Y. 

Ciarksfield—Clarksfield Trailer Co., Lansing, Mich. Travelo—Raymond Products Corp., Saginaw, Mich. 

Covered Wagon—Covered Wagon Co., Mt. Clemens, Mich. Trotwood—Trotwood Trailers, Ige., Trotwood, O. 

Elear—Elcar Coach Co., Elkhart, Ind. Clubear—U. S. Coach Mfg. Co., Champaign, Il. 

A Caravan—Empire Trailer Builders, ., Bronx, New York City. Vagabond—Vagabond Coach Mfg. Co., New Hudson, Mich. 

Federal—Federal Motor Truck Co., Detroit, Mich. Exterior Trim Symbols—M.—Masonite; Sh. Shermanite; Tm—Tempered 


Judkins—Genera 


Palace—Palace 





1 Trailers, Inc., 


Travel Coach Co., 


New York City. 
Miller—Miller Trailers, Greenville, Pa. 
Motorhome—Hayes Body Corp., Grand Rapids, Mich. 
Kabin Koach—Kabin Coach Co., 
Kozy—Kozy Coach Co., 
Cruiser—McLaren Trailers, Pasadena, Calif. 
0. R. H.—Our Rolling Home Trailer Co., 
Flint, 
Pioneer—Pioneer Trailer Co., Grand Rapids, Mich. 
Royal—Royal Wilhelm Furniture Co., Sturgis, Mich. 


Pontiac, Mich. 
Kalamazoo, Mich. 


Findlay, 0O. 
Mich. 





Masonite; s—steel; 


leatherette; 
Hydetex ; 


metal. 


Equipment Symbols—l—Linoleum (floor); 
screen; 4—-Window curtains or Venetian blinds; 5—Heating stove; 
8—Davenport or folding couch with 


6—Cooking stove; 


mattresses ; 


la—Lactrex; 
fa—Fabricord; 


7—Sink; 
9—Dinette with bed mattresses (if 4-passenger) ; 
Water tank; 11—Bumper; 12—Jack on hitch; 13—Roof ventilator; 


14—Riding lights; 15—Brakes. 


ms—Masonite and metal; 
du—Duraleather ; 
Pl—Plymetal; 1 


pr—Pressed wood; 1— 
a—Aluminum; 
& s-—leatherette and 


2—Window screens; 3—Door 


hy— 


10— 


Such 
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Invite Trailer Cam pers 


Charleston Paper Urges 


By L. 


CHARLESTON, S. C—In the 
tremendous expansion of trailer 
travel and traffic, South Carolina 
has a rich opportunity, in the 
opinion of the Charleston News 
& Courier. In a leading editorial, 
the newspaper, long regarded as 
one of the most influential in 


the south, said. 
“Welcome the traffic, invite 


and encourage it to come into 
South Carolina and make itself 
for days, weeks, 


at home 
months, years. 


“The News & Courier has no 
sympathy with the stuff about 
the danger,’ 


‘the inconvenience, 
of it. 


“South Carolina needs people. 
It has millions of acres of lands 
Scarcely is a town 
without fields nearby, the use of 


lying idle. 


which can be had for a song. 


“The travelers in the trailers 
They are not 
in the recently un- 
pleasant sense of that word. As 
a rule, they are people who can 
afford to invest $500 or $1,500 in 
an outfit, get going and keep 


are not hoboes. 
‘transients,’ 


D. BRAY 


if they wish. Whenever 
they stop they spend money. If 
they stop long enough to send a 
child to school, it would be money 
well spent or given for the town 
to take the child into the town 


going 


school as a guest. 
“We advise 
towns to establish camps 


without cost. 


“Our notion is that these are 
the kind of people that the state 
Among them are excep- 
tions, one guesses, but the great 
body of them are respectable, 
self-respecting folk who travel be- 
cause they can and because they 


needs. 


like it. 


ly, 


travelers.” 





MARVEL TRAILER WINDOW 


rite Today for Literature, 


MARVEL TRAIL 


19036 Celestine Ave. 


ieee 
a 


K-D Leads 
the Way 
for Trailers 


Lamps and safety 
signal devices must 
be just right for 
trailers and for the 
car up in _ front. 
Laws must be obeyed 
—safety must be ob- 
served. 


cL 


K-D guarantees its 
products to comply 
with all state regu- 
lations and LE.S.- 
S.A.E. specifications. 
As a matter of fact, 
K-D Products are 
usually even better 
than required stand- 
ards to give you a 
bigger margin of 
safety and quality 
. .. without adding 
to the cost. 


Send for catalog 


...and 1937- chart 








of state laws 





ar 


Sizes, 
Prices and Full Information. 








Model No. 215 
TAIL LAMP 


Complete, Ready to Install, with 
Steel Frame, Fine Mesh Bronze 
Screen and Double Strength Glass. 


The curved plates on the 
sash produce those curved 
lines that harmonize with 
modern trailer design, yet 
permit the production 
economy of 


rectangular 
body openings. Marvel 
windows are carefully, ac- 
curately made, with a 
simple, positive, center op- 
erating mechanism. 
Waterproof hinge, rubber 
seal against moisture and 
dust. 


ER PARTS CORP. 


Detroit, Mich, 





A 


a 








Model No. 516 


EARANCE LAMP Model No. 511 


TWO-WAY 
CLEARANCE LIGHT 


Model No. 326 


TRIFLEX 
Model No. 238 


STOP LAMP 





Model No. 522 
DOME LAMP 


es ee 






South Carolina 
for 
it| families in trailers, equip them 
with running water and lights and 
permit the camps to be occupied 


“They have legal citizenship in 
one or another state. Hospitably 
received in South Carolina, many 
of them would make it their home. 

“We wish South Carolina might 
gain the reputation, gain it quick- 
as the most hospitable of 
American states to the trailer 








a a 


<a 


























































































THE INTERIOR OF THE NEW Indian steel exterior model is 
very similar to the other two models in this 17 foot size. Plywood is 
used in the trim with the doors and drawer faces stained dark. 


EASY TO SELL... The Original All-Steel 
Framed Coach with Knee Acting Wheels 


12 MODELS 
at 

24 PRICES 

MAKE EASY 

SALES FOR 

DEALERS 


Coach buyers are placing their orders with 
the older more trailer-wise manufacturers. 
It is only natural that Travelcar’s eight 
years of trailer building; its record of 
having originated and pioneered the steel 
frame in a day of wooden frames; its 
famous knee-action and no-axle suspen- 
sion, should make sales easy for Travel- 
car dealers and competition a thing to 
be welcomed. 

The greater variety of models too; and 
the wide price range, smooth the dealers’ 
sales path because with a price range 
and a model range like this no sale need 
be lost to a competitor. 


Catalog and particulars on request. 


TRAVELCAR COMPANY 


19404 W.8 MILE DETROIT 


Priced From 
$395 
to 
$1850 
f.0.b. 
DETROIT 








TRAILER TRADE SECTION OF AUTOMOTIVE DAILY NEWS 


Coach Announced 


By Indian Trailer 


CHICAGO.—New steel coaches 
are now in production and ready 
for delivery, according to H. J. 
Meister, president of Indian 
Trailer Corp. The Indian Scout 
de luxe is priced at $495 completely 
equipped. 

In addition to the steel Scout, 
other. models are in production, 
covering a complete price range. 
H. G. Bartholomew, chief engi- 
neer, announces the addition of 
overtime shifts, and further ex- 
pansion is planned. 

Dealer territories are being rap- 
idly assigned, according to C. W. 
Rick, sales manager who stated 
the sales promotion campaign is 
ready, including a complete line 
of dealer helps, literature, etc. 

Ford, Browne and Mathews 
agency, of Chicago, have been 
appointed advertising counselors, 
and have planned an extensive 
campaign including magazines, 
newspapers and radio. 





Trail-Blazers 
Start Production 


DETROIT.—Trail-Blazers, Inc., 
a Michigan corporation, is the suc- 
cessor to Wood-Owen Trailer Co., 
of Asheville, N. C., according to C. 
H. Harrison, president of both the 
old and new companies. 

The Wood-Owen plant, with all 
machinery and inventory, was re- 
cently moved from Asheville to 
the large two-story plant at Ypsi- 
lanti, Mich., formerly occupied by 
the Hammond Aircraft Co. Of- 
ficers of Trail-Blazers, Inc., are 
Clinton W. Wood, plant manager, 
Gar Wood Industries, chairman of 
the board; C. H. Harrison, home 
builder, president and treasurer; 
Chan M. Johnson, president of 
Woodward-Chevrolet Co. and Pon- 
tiac-Linwood Co., vice-president; 
D. R. Poole, executive vice-presi- 
dent and general sales manager; 
Robert Hesse, attorney. 

Regular production is now under 
way in the plant at Ypsilanti with 
a schedule of 1,000 trailers for 
1937. The company is developing 
a national organization of distrib- 
utors and dealers. 


.... for the Trailer Industry 


SPRING CONSTRUCTIONS 
FOR TRAILERS 


The largest manufacturer of diversified wire 
products in the world offers, through its 
Trailer Department, specially designed spring 
units for use in Trailer upholstering, to assure 
a good seat by day and a comfortable bed at 
night. 
It will pay you to investigate the unit now 
being used by many of the foremost Trailer 
manufacturers. 


L. A. YOUNG SPRING & WIRE CORP. 


9200 RUSSELL STREET 








OAKLAND, CAL. 


DETROIT, MICH. 


WINDSOR, CAN. 








Low - Priced Steel| Wiring, Electrical Service 


Problems Held Important 


DETROIT.—Electricity has long 
since become the servant in the 
home and now seems destined to 
be even more so the servant in 
the trailer, according to H. George 
D. Nutting, chief engineer of the 
Ward Mfg. Co. 


“Electrical gadgets which are 
conveniences in the home are 
necessities in the trailer,” he 
points out. “For example, table 





stoves which might be used oc- 
casionally in the home are greatly 
needed in the trailer. 

“Electric ventilating fans are 
practically a necessity in the 
trailer, and are even more so when 
they are adaptable to blowing 
breezes and to electric heating. 
Some trailers will carry one of 
the small electric washing ma- 
chines now on the market, and 
many will have electric refrigera- 
tors. Some will carry air-condi- 
tioning cooling machines. 

“This desire on the part of the 
trailer owner calls for the con- 
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sideration of three important 


items: 


“Provision of adequate elec- 
l trical service in trailer camps. 


2 ‘Inclusion of proper wiring 
in all trailers. 


3 “Provision of adequate elec- 

trical service in isolated spots 
away from’ camps, that is, ‘up in 
the woods.’ 


“The provision of adequate 
electrical service in trailer camps 
necessarily calls for some equit- 
able method of charging for the 
service. Camp operators can 
hardly be expected to furnish un- 
limited electrical service on the 
present basis of charging, namely 
25 or 50 cents a week added to 
the camp space rental. It appears 
that they will have to meter this 
service. 


“In the early days of power 
companies, attempts were made 
to sell electricity on a ‘flat rate’ 
basis, but it was soon found that 
this method encouraged waste- 
fulness and high operating costs. 
This made it expensive to use 
modern electrical appliances and 
incurred a lot of trouble and ill- 
will between the power companies 
and their customers. 


“There is already evidence of 
a similar feeling of ill-will in 
some trailer camps which limit 
the use of electricity. Therefore, 
it will be necessary for the mod- 
ern trailer camp operator to fur- 
nish a reasonably unlimited sup- 
ply, meter it and charge reason- 
ably for it. 


“The question of trailer wiring 
is causing manufacturers no lit- 
tle concern. In their attempts to 
hold down manufacturing costs 
they are sidestepping ‘110 volt’ 
wiring, and wiring trailers for 
six volts battery current. At pres- 
ent it appears as though a dual 
system is going to be necessary. 
This is easily arranged either by 
one system of wiring and the use 





of a transformer, or by a split 
system arranging part of the 
service requirements for six volts 
d.c. and another part for 110 
volts a.c. 


“In our opinion, the trailer 
manufacturer who provides for 
the ultimate in electrical service 
will have talking and sales points 
minimizing the detriment of a 
little higher factory cost. 

“The question of adequate elec- 
trical service while camped ‘up in 
the woods’ is a difficult one. Re- 
cent miniature gasoline engine 





electrical generating plants have 
helped this problem materially, 
but some complaints are made 
that they are noisy. Again the 
question of voltage and capacity 
becomes an important considera- 
tion. 

“Wind-driven electrical genera- 
tors, now available, also partially 
help this problem, but nothing 
now available completely solves 
5.” 


out the offering in this line in the 
low priced bracket, giving the dealer the opportunity of satisfying the 
demand regardless of the preference of the customer as to exterior 
covering. 


A New Trailer 
Announced By 
Wanderer Co. 


LOS ANGELES.—The Wand- 
erer Trailer Mfg. Co. announces 
a new 17 foot model, at a price of 
$795 complete. Weighing 1,600 
pounds, the Wanderer has an 
overall height of seven feet, four 
inches, and a width of six feet, 
six inches. 


The body is entire spruce frame 
with laminated bows and four 
body steel corners. Walls and roof 
are padded for insulation, and 
four ventilators are located in the 
pullman-type roof. Outside walls 
are covered with Heavy moleskin 
back, dark grey fabricoid. 

A rigid steel frame is also in- 
cluded, along with a 20-gallon 
water tank, three-burner stove, 
electric fixtures, 100 or six volts, 
and linoleum. 





*Power-Charger’ 
Is Being Offered 


MILWAUKEE.—Briggs & Strat- 
ton Corp., manufacturer of four- 
cycle gasoline motors, has devel- 
oped a new “Power-Charger” six- 
volt, 200-watt generating unit, for 
providing electricity to coach 
trailers. 

The unit will keep six-volt bat- 
teries fully charged to provide 
unlimited radio reception from the 
new six-volt radio sets, and will 
provide sufficient electric light for 
railers and small homes. The Pow- 
er-Charger is said to be a com- 
plete electric-starting gasoline- 
motor power and generating plant. 
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Progress is Noted 
In ’37 Trailer Models 


DETROIT. — With the trailer 
industry looking forward to a 
selling season bigger than ever 
and with production activities in 
full swing, the manufacturing end 
is attacking the many problems 
developed in construction during 
the past year with a view to of- 
fering trailers which will not only 
meet legislative requirements of 
many states but also show sturd- 
ier chassis constructions than 
even the pioneers in the industry 
ever contemplated. 


Outdoor shows at the two sum- 
mer conventions and the auto- 
mobile shows during the late fall, 
plus the winter sessions in Flor- 
ida last month, show the prog- 
ress that has been made by the 
manufacturers. Trailers at the 
Florida shows were as different 
from those shown at last sum- 
mer’s conventions as were the 
1915 automobiles from _ those 
shown in 1905. 


Drawn From Experience 


The 1937 trailer has quickly 
changed from the home-made or 
small blacksmith shop product to 
an engineered job. From a chassis 
standpoint, makers of standard 
automobile axles have been in- 
jected into the manufacturing 
picture. The trailer maker has 
drawn on the experience of a 
number of axle manufacturers. 
Instead of using an axle simply 
as a means of mounting wheels 
for the purpose of making the 
trailer mobile, the axle manu- 
facturers are now cooperating 
with the trailer maker in laying 
out designs which take into con- 
sideration both the weight of the 
trailer when empty as well as 
when loaded or overloaded. 


In the Detroit area, several of 
the makers are putting the trailer 
through what is similar to the 
proving ground tests of the auto- 
mobile manufacturers, One Cleve- 
land maker has been using road 
tests for over a month on one 
particular model. It has now been 
tested for approximately 15,000 
miles and will be kept on the 
road for another month. 
Detroit maker has been loading 
the trailer with 3,000 pounds of 
concrete blocks and sending it 
over every type of road compar- 
able to those encountered by the 
owners. As a result the axle situ- 
ation is solving itself quickly. 


The next item under test is the 
location of springs. The springs 
themselves as presented by the 
spring makers are rated for 
spring flex for various loads. The 
important item is the exact spring 
location. In the earlier days of 
trailer-making the homemade or 
blacksmith job had springs merely 
as a matter of handling the 


weight to be sprung. Consequent- 
ly the hl la at ay Flor- 
ida conventions were greatly im- 
proved as compared with those 
shown only a few months ago at 
automobile shows. Buyers were 
given demonstrations and were 
shown just the engineered changes 
that make the trailer of 1937 a 
better job than ever before. 


Argument over Weights 


Practically 90 per cent of the 
new trailers will have steel 
chassis in the shape of steel 
channels or steel tubular con- 
struction. The trailer maker has 
not yet decided which type will 
eventually be used as there is 
still an argument as to the chassis 
weights for trailers in various 
lengths. No standard has as yet 
been arrived at because the mat- 
ter of equipment, such as bath 
rooms, kitchen equipment, refrig- 
erators and heating devices and 
their location means much in the 
case of an engineered chassis. 


The larger manufacturers, in 
adopting the steel chassis, are 
now making changes in design 
because of the equipment weights 
and are making guesses as to 
what will happen when the own- 


ers put in the loads of personal 


belongings. 
Again there is a matter of bet- 
ter engineering involving the 


proper location of the springs and 
the exact location of the axles 
to prevent bobbing of either the 


Rear-end bumping when going 
over rough roads has been over- 
come by increasing the road 
clearance at the rear end of the 
coach. There is still much to be 
done in preventing the bobbing 
at the front end. This is not only 
a matter of hitches or couplers 
in design and flexibility but a case 
of engineering in which the car 
manufacturer is coming into the 
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picture. 

One of the large production 
car manufacturers has been test- 
ing trailers for the past four 
months. This company is not test- 
ing trailers from the point of 
entering the trailer business but 
it making exhaustive tests to note 
the effect of trailers of various 
weights and sizes on the rear 
end constructions of his cars; the 
effect of the trailer lifting the 
rear end of the towing car and 
reducing traction; the effect on 
the car brakes even when com- 
plemented by brakes on the 
trailer; the effect on the car 
chassis when strains are inflicted 
by the trailer’s tires when scrub- 
bing around turns at various 
speeds. 

Close check is being made on 
the car’s rear end bearings as 
well. These checks are being made 
with a possibility that the car 
makers may be called upon to co- 
operate with the trailer manufac- 
turers to determine the weights 
of various trailers from the stand- 
point of towing ability. . 

Another car maker is making 
tests of a new device to be at- 
tached to the car frame so that 
the hitches or couplings between 
the car and the trailer may be 
handled in a manner more con- 
venient than at present. One of 


the designs is in the shape of a} 


section of frame channel bent in a 
U-form, the ends of which are to 
be bolted to both ends of the car 


yond the tail of the car and on it 
is mounted the coupling or hitch. 
The appearance of the car is not 
destroyed in any way as it can 
be finished in the same color as 
the car itself. 


Calls Trailer Influx 
Local Problem Only 


HARTFORD, Conn.— What to 
do about the influx of trailers ex- 
pected in Connecticut this sum- 
mer is a problem for local town 
and city governments to handle, 
selectmen of 149 Nutmeg State 
towns have been told in a letter 
from Willard B. Rogers, presi- 
dent of the Bond Hotels Co. here 
and Connecticut member of the 
New England Council’s recrea- 
tional development committee. 

Rogers said that the council 
committee, through a nation-wide 
survey of trailer-visited regions, 
has discovered that the trailer 
problem is generally considered 
to be a local one and is being 
dealt with by local zoning laws. 
The committee recommends that 
the boards of selectmen take up 
the matter with local officials 
prior to the spring meetings of 
local governments in towns 
throughout the state. 

Main problems connected with 
trailers, the letter said, include 
the following: Places for park- 
ing, zoning ordinances, fire, police 
and traffic codes, and such health 
regulations as garbage and sew- 
age disposal. 


New Connectors 


BOSTON.—The Joseph Pollack 
Corp. announces additional connector 
plugs for trailer electric brakes, tele- 
phone, directional signals, etc. The 
corporation already manufactures 


hard rubber two-way connectors for 
batteries, and a four-way metal cov- 
ered weatherproof connector. 
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Blind Man Buys 


Display Trailer 
CHICAGO.—A blind man 
was led into the Michigan 
avenue store of Thos. J. 
Hay, Inc., distributor of 
Kauneel trailers the other 
day. Hay was all set to 
greet him with “Not today.” 
The visitor, however, lost 


no time in making known 
that he was in the market 


for a trailer coach, and just 
wanted to get the “feel” of 
a Kauneel, 

The blind man explained 
further that his business is 
selling brooms and other 
household articles, and that 
he intended to use a trailer 
for that purpose around the 
country. 

Before he left the Hay 
establishment, the suspected 
mendicant became an owner 
of a Kauneel. 











U. S. Coach Co. 
Reorganized to 
Speed Output 


CHAMPAIGN, Ill—aA reorgan- 
izing and refinancing program has 
just been completed by the offi- 
cers and principals of the U. S. 
Coach Co., according to M. D. 
Durham, vice-president and sales 
manager. 

“This step was made necessary 
by an extraordinary upturn in 
sales,” said Durham. “We were 
behind in production and this 
new capital has been obtained in 
order to facilitate our meeting 
this demand. It was a closed 
deal throughout, and was handled 
by a nationally known organiza- 
tion. No bonus stock was issued 
and there were no underwriters’ 
commissions. Five men, well 
known in financial circles, have 
identified themselves with the 
company and have furnished 50 
per cent more capital than we 
asked for originally.” 

In order to retain the identity 
of the “Club Car” trade name, it 
has been added to the corporate 
name of the new company, U. S. 
Club Car Trailer Co., Inc. 

General offices of the new com- 
pany have been moved to the fac- 
tory building in Champaign. Buy- 
ing offices are retained at 330 S. 


| Wells St., Chicago. 


Beginning Mar. 1, production 
calls for five trailers a day in 
three original models, standard, 
de luxe and imperial. This pro- 
duction will be increased to 10 a 
day as quickly as possible, 
Durham said. 
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New Circulating Heater 


Announced by Coleman 
WICHITA, Kan.—A new model 


gasoline-burning trailer heating 


stove is announced by the Cole- 
man Lamp and Stove Co. The new 


unit, which is of the circulating 


type, is said to warm 3,860 feet 
of air per hour, taking its cold 
air from the floor of the vehicle. 

The heater, which is 13 inches 


wide, 27 5/16 inches high and 17% 
inches deep, is finished in a 
Duroplastic brown enamel, weighs 
38 pounds and has a one-gallon 
removable fuel tank. The model 
number is 490. 


Adds Trailer Output 


DENVER.—The Winter-Weiss Co., 
for 14 years one of the west’s lead- 
ing manufacturers of commercial 
truck and passenger bodies, recently 
added house trailers to its produc- 
tion. The new trailers, called “Prairie 
Schooners,” are custom built, and 
the company offers free planning and 
design service. 

The line of commercial bodies, in 
addition to trailers, includes all de- 
scriptions of freight, milk, bread and 
miscellaneous delivery bodies. 


Add Two Coaches to Line 


NOVI, Mich.—W. C. Henning, 
president of the Seminole Coach Co., 








|of this city, announces the addition 


of two all-steel coaches to the com- 
pany’s line. 


To Produce Trailers 


BARTON, Fla.—Bill Hooker Mo- 
tors Co., of this city, former auto- 
mobile dealer, is starting production 
on coach trailers at 155 W. Davidson 
St. The new vehicle will be known 
as Comfort Coach. Roland Todd is 
designer. 





AXLES— SPRING 
RUNNING GEAR PARTS 


ENGINEERED BY LIGGETT 


SINCE - 1880 


LIGGETT SPRING & AXLE COMPANY 
COACH TRAILER DIVISION 
3087 West Grand Boulevard, Detroit, Michigan 
FACTORY: MONONGAHELA, PENNA. 
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McLaren Trailer Co. Gets 


New Plant in Pasadena 

PASADENA, Calif. — The Mec- 
Laren Trailer Co. announces the 
taking over of a new plant here 
which will afford five times the 
floor space in its old plant at 
Eagle Rock. 

This move was made necessary 
in order to increase production, 
since the McLaren company is 
|reported to be behind on orders. 





@ NEW DECK 
VENTILATOR 


Announcing a new line of Worm- 
gear operated Deck Ventilators 
for 1937. Latest and most im- 
proved Ventilator on the market 
made by pioneers in Trailer Ven- 
tilation. 





Priced to save you money because 
of quantity production. Make 
arrangements now for 1937 de- 
liveries. 


Also Side-Wall Automatic Venti- 
lators, no draft—storm proof, and 
Ventilated Telescoping Heating 


Stove Stack Heads, inside con- 
trolled. 


Trailer buyers are asking for these 
improvements. You can’t give 
them obsolete equipment next 
year and get by. 


AUTOMATIC VENTILATOR 
COMPANY 


CORUNNA, MICHIGAN 





@ GET THE FACTS 
FIRST 


Before You Buy or Build a 


TRAILER 





These Two Trailer Building Guides 
Worth Ten Times Their Cost 


In these two Books is a world of 
practical experience gleaned from 
a world wide business by pioneers 
in the trailer industry, easily 
worth ten to twenty times their 
cost. Not plans and blue prints 
edited by incredible, inexperienced 
advertising theorists and sold at 
what looks to be a bargain but in- 
stead, world famous, full sized 
building Blue Prints, Building 
Plans and Buying Helps, edited 
and sold by highly rated, reliable 
manufacturers of patented, ba- 
sically right trailer parts. 


Send today for Free literature or send 
only 50c for these two priceless Books. 


HAMMER BLOW TOOL COMPANY 


Dept. AD-3 
Wausau, Wisconsin, U.S.A. 








HAYES 


WORLD'S ONLY TRAILER OF 


SAFETY-STEEL 


CHASSIS, FRAME, TOP AND SIDES 
WELDED INTO A SINGLE RIGID UNIT 


checks OTL 2 all 


SAFETY 
COMFORT 


DURABILITY 


1 
2 
3. APPEARANCE 
4 
5. PRICE 


a) Set your own sights for 1937 trailer business—the sky’s the limit. BUT—make sure you're with the 
right people—this year, next year, and the year after. Make sure your trailers “check on all 5” 
—Make sure they contain the ingredients of success. The way to know is to look at the record! Hayes 
made a great start, Hayes followed thru with a big 1936 season, Hayes put the good old automotive 
smash into design, manufacture, selling, advertising—and 1937 is labeled “HAYES” all over! It takes 
automotive pecp!e to build an automotive product and put it over—that’s history, too! Be wise— 
inquire about your stake in Hayes TODAY! 


DOUBLE PROFIT with PASSENGER and FLEET BUSINESS 


The new trailer opportunity that’s as big and bigger than passenger trailers is the business trailer—and the Hayes business 
trailer is special heavy-duty constructio1, not a passenger shell. Connect with this and make your bank [balance sing! 
HAYES TRAILERS, Division of Hayes Body Corporation, Dept. 575, GRAND RAPIDS, MICHIGAN. Made in 
Canada by Canadian Top & Body Corporation, Tilbury, Ontario. 


as HAYES BUSINESS and PASSENGER TRAILERS $97 4, 
FOR WHOLESALE OR RETAIL F. O. B. GRAND RAPIDS, MICHIGAN up 
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HAYES C. I. T. PAY-OUT-OF-INCOME PLAN 





